WITHOUT PREJUDICE

January 31, 2014

COMMITMENTS

IN

Case COMP/C-3/39.740 - Foundem and others

In accordance with Article 9 of Regulation (EC) No 1/2003, Google Inc. (“Google”) hereby
gives the following commitments (the “Commitments”) to address the preliminary
competition concerns identified by the European Commission (the “Commission”) in its
preliminary assessment of March 13, 2013 in the above-referenced matter.

Nothing in these Commitments should be construed as establishing a violation of EU
competition rules or an admission that Google agrees with the concerns expressed in the
Commission’s preliminary assessment, or with any factual allegation or legal conclusion
asserted or referenced by the Commission in any final commitments decision, or any other
documents or statements released by the Commission in connection with this investigation.
Google expressly denies any wrongdoing or that it has any liability relating to the
Commission’s investigation under Article 102 TFEU.

Consistent with Article 9 of Regulation (EC) No 1/2003, Google offers these Commitments
to avoid the time, inconvenience, and expense of on-going proceedings, on the understanding
that the Commission will confirm that there are no grounds for further action and will close
all open investigations on the four competition concerns outlined in the Commission's
preliminary assessment of March 13, 2013.

In circumstances where Google, for reasons of practicality, implements measures similar to
those described in these Commitments when, or where, not required to do so, this shall not be
deemed to imply any obligation to maintain such measures or admission by Google that such
measures were required.

Google provides these Commitments on the understanding that they involve complex
technical mechanisms and interactions between multiple different systems against a
background of rapidly evolving products, technologies and business models.



SEARCH

A.

Links To Google Specialised Search Results Pages

If Google, in response to a query entered via a Google General Search Input Feature,
displays a Google Specialised Results Trigger on a Google General Search Results
Page, then Google will implement the measures described in paragraphs 2-5 below.

If the Google Specialised Results Trigger leads to a type of Google Specialised Search
Results Page or involves the display of a type of Google Specialised Search User
Interface that showed at least one Paid Specialised Search Result for more than 5% of
page views by EEA Users in the preceding calendar quarter, then Google will:

a)

b)

display a label with the Google Specialised Results Trigger that: (i) is accessible to
users via a clearly visible icon, (ii) indicates that the Google Specialised Results
Trigger has been added by Google to provide access to a Google Specialised
Search Results Page, so that users do not confuse Google Specialised Results
Triggers with Generic Search Results, and (iii) indicates to users where to find
alternatives provided by Rival Links;

display the Google Specialised Results Trigger in an area that is separate from
Generic Search Results, so that users do not confuse Google Specialised Results
Triggers with Generic Search Results; and

provide references to pertinent competing services by displaying three Rival Links
(i) that are presented in a manner to make users clearly aware of these alternatives
and are displayed in a visual format that is comparable to the way in which the
relevant Google Specialised Results Trigger, or Specialised Search Results
displayed together with the Google Specialised Results Trigger, are displayed and
(i) that are selected in accordance with the mechanism set out in Annex 1. Google
will implement these principles, as illustrated by way of examples in Annex 2, as
follows: (aa) Google will present Rival Links together with associated text and
favicons, and (bb) if Google presents the relevant Google Specialised Results
Trigger or Specialised Search Results displayed together with the Google
Specialised Results Trigger in a type of prominent visual format (such as images or
videos, including if applicable within carousels), then Google will present the Rival
Links in that type of visual format, except that this provision shall not apply for
maps displayed in addition to Specialised Search Results. Google may implement
such visual formats for Rival Links within the same or an adjacent unit, as also
illustrated in Annex 2.

If the Google Specialised Results Trigger (i) leads to a type of Google Specialised
Search Results Page that generates Revenue for more than 5% of page views by EEA
Users in the preceding calendar quarter, but does not meet the conditions of paragraph 2,
or (ii) involves the display of a Google Specialised Search User Interface, except (a)



Google Specialised Search User Interfaces that meet the conditions of paragraph 2, (b)
Google Specialised Search User Interfaces that correspond to types of Google
Specialised Search Results Pages that do not generate Revenue for more than 5% of
page views by EEA Users in the preceding calendar quarter, or (c) Google Specialised
Search User Interfaces that are displayed on Google General Search Result Pages that
do not generate Revenue for more than 5% of page views by EEA Users in the
preceding calendar quarter, then Google will:

a) display a label with the Google Specialised Results Trigger that: (i) is accessible to
users via a clearly visible icon, (ii) indicates that the Google Specialised Results
Trigger has been added by Google to provide access to a Google Specialised
Search Results Page, so that users do not confuse Google Specialised Results
Triggers with Generic Search Results, and (iii) indicates to users where to find
alternatives provided by Rival Links;

b) distinguish the Google Specialised Results Trigger with graphical features, so that
users do not confuse Google Specialised Results Triggers with Generic Search
Results; and

c) provide references to pertinent competing services by displaying three Rival Links
(i) that are presented in a manner to make users clearly aware of these alternatives
and are displayed in a visual format that is comparable to the way in which the
relevant Google Specialised Results Trigger, or Specialised Search Results
displayed together with the Google Specialised Results Trigger, are displayed and
(i) that are selected in accordance with the mechanism set out in Annex 1. Google
will implement these principles, as illustrated by way of examples in Annex 2, as
follows: (aa) Google will present Rival Links together with associated text and
favicons, and (bb) if Google presents the relevant Google Specialised Results
Trigger or Specialised Search Results displayed together with the Google
Specialised Results Trigger in a type of prominent visual format (such as images or
videos, including if applicable within carousels), then Google will present the Rival
Links in that type of visual format, except that this provision shall not apply for
maps displayed in addition to Specialised Search Results. Google may implement
such visual formats for Rival Links within the same or an adjacent unit, as also
illustrated in Annex 3.

For Google Specialised Results Triggers that do not meet the conditions of paragraphs
2 or 3, Google will display a label with the Google Specialised Results Trigger that (i)
is accessible to users via a clearly visible icon and (ii) indicates that the Google
Specialised Results Trigger has been added by Google to provide access to a Google
Specialised Search Results Page, so that users do not confuse Google Specialised
Results Triggers with Generic Search Results.

For the display of Rival Links pursuant to paragraphs 2 and 3 above the following
placement principles shall apply:



(@)

(b)

d)

Except as otherwise provided below, Google will display Rival Links such that if
the relevant Google Specialised Results Trigger or the Specialised Search Results
displayed together with the Google Specialised Results Trigger are placed in the
immediately visible area of the page, then Google will place the relevant Rival
Links in that immediately visible area and (if applicable) the same results column
as the corresponding Google Specialised Results Trigger or set of Specialised
Search Results. This commitment is subject to Google’s ability reasonably to
determine the user’s immediately visible area based on signals available from the
http requests for each query and estimates derived from commonly used screen
resolutions, screen sizes, system configurations and default settings.

On devices with a screen size of 7.9 inches (diagonal) or greater and a resolution of
1024x768 pixels or greater, as determined by http request signals, Google will
display Rival Links pursuant to paragraph 3 at the same level as or above the
relevant Google Specialised Results Trigger or the Specialised Results displayed
together with the Google Specialised Results Trigger. However, if Google displays
images, videos, or other prominent visual formats for Rival Links pursuant to
paragraph 3(c), then Google may change the position of the Rival Links, subject to
the general principle of paragraph 5(a), first sentence, above. Illustrative examples
of such implementations where applicable are set out in Annex 3.

On devices with screen sizes of less than 7.9 inches (diagonal) or a resolution of
less than 1024x768 pixels, as determined by http request signals, Google may
display images, videos, and other prominent visual formats for Rival Links
pursuant to paragraph 2(c) and 3(c) by implementing a horizontal scrolling solution
that will display the relevant visual formats from Google and Rival Links in a two-
and-one pattern, up to three Rival Links in total or an alternate pattern offering the
same or higher ratio and the same or higher visibility for Rival Links, and provided
that at least one Rival Link will be displayed on the user’s immediately visible area,
as illustrated in Annex 2.

If Google displays several Google Specialised Results Triggers from the same
category, the highest positioned of (i) the Google Specialised Results Triggers and
(ii) all elements of the set of Specialised Search Results displayed with each of the
Google Specialised Results Triggers shall serve as the relevant reference for the
purpose of this paragraph and Google’s obligations under paragraphs 2-5 for that
category shall be satisfied if Google displays one set of Rival Links.

Annex 2 lists all search result design units that at the Effective Date meet the conditions
of paragraph 1 above and sets out for each of the commitments pursuant to paragraphs
2-5 the minimum standard for the degree to which Google shall implement these
commitments through illustrative examples.

The commitments set out in paragraphs 2-5 shall apply to future evolutions of the
Google General Search Results Pages that meet the conditions of paragraph 1 above. In
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10.

addition, if future evolutions of Google General Search Result Pages do not meet the
conditions of paragraph 1 of the Commitments, the Commitments set out in paragraphs
2-5 shall nevertheless apply, if (i) Google in response to a query entered in a Google
General Search Input Feature displays and ranks on a Google General Search Results
Page a dedicated unit based on mechanisms that do not apply in an equivalent manner
to links to non-Google websites, (ii) that unit contains Specialised Search Results, and
(iii) the category of Google Specialised Search Results in question was associated on
January 1, 2014, or any subsequent date, with a Google Specialised Results Trigger that
met the conditions of paragraph 1. In such cases, the application of paragraphs 2-4
above shall be established at any given moment in time by applying, mutatis mutandis,
the monetization principles for Google Specialised Search User Interfaces set out in
paragraphs 2-4 above to the dedicated unit in question. Application of this provision
shall discharge Google of its obligations pursuant to paragraphs 1-7 with regard to
Google Specialised Results Triggers or units containing Specialised Search Results that
relate to the category at issue and are displayed on Google pages linked via the
dedicated unit in question.

Google may choose alternative solutions to those contained in Annex 2 meeting the
conditions of paragraphs 1-5 above, in particular to adapt to changes in the design,
technology, and context of Google’s search results. Pursuant to paragraph 14
of Annex 4, Google will report such changes within ten US business days of rolling out
that alternative implementation. In addition, Google may report to the Monitoring
Trustee new diagrammatic means of conveying information about Specialised Search
Results that are similar to maps displayed in addition to Specialised Search Results and
that, subject to the Commission’s approval, may benefit from the same exception under
paragraphs 2(c) and 3(c) as maps displayed in addition to Specialised Search Results.

Google may choose to report future evolutions of its General Search Results Pages
potentially covered by the second sentence of paragraph 7 to the Monitoring Trustee
within ten US business days of the roll-out of such evolutions. In the case of such a
report, the Monitoring Trustee shall inform Google and the Commission if the
Monitoring Trustee believes that the reported future evolution of Google General
Search Results Pages may meet the conditions of the second sentence of paragraph 7
but may not conform to the requirements of paragraphs 2-5. The Monitoring Trustee
shall at the same time provide Google with a reasonable period to address the
Monitoring Trustee’s concerns. After expiration of that period, the Monitoring Trustee
shall report to the Commission, either in the next quarterly report pursuant to paragraph
1(a) of Annex 4, or by providing an ad hoc report.

Google shall not use the fact that a site has made use of opportunities provided under
paragraphs 2-3 above as a signal for determining ranking in Generic Search Results or
AdWords.



11.

12.

13.

15.

16.

17.

B. Display and Use of Content

Opt-Out from Display

Within three months from the Effective Date, Google will make available a web-based
Notice Form that provides website owners with the option to opt out of display on
Covered Web Pages of content crawled by Google’s search user agents. Website
owners will be able to opt out for their entire domain or for one or several of their sub-
domains.

Within 30 working days of receipt of a properly completed Notice Form, Google will
cease displaying content crawled by its search user agents from the domain or sub-
domains designated by the website owner on Covered Web Pages, including content
crawled from the domain or sub-domains in question prior to exercise of the opt-out.

Google shall not use the fact that a site has exercised this opt-out as a signal for
determining ranking in Generic Search Results.

14. Exercise of the opt-out will have no material adverse impact on crawling and indexing

of the site or its appearance and ranking in Generic Search Results or AdWords
Results, save for indirect effects resulting from (i) [redacted - one specific parameter
which is taken into account in Google’s Generic Search Results ranking algorithms
and that is influenced in ways that are outside of Google’s control] or (ii) changes to
non-Google websites.

If Google learns or is made aware that a future change in search technology has had a
material adverse indirect impact (as a result of an opt-out) on the ranking of opted-out
sites in Generic Search Results, other than indirect effects resulting from the factors set
forth in paragraph 14 (i) and (ii) above, Google will notify the Monitoring Trustee and
explain the rationale for the change. After being informed by the Monitoring Trustee,
the Commission will consider the matter and may require Google to reverse or mitigate
the impact of the change.

Nothing in paragraphs 11-15 above shall affect Google’s ability to (i) otherwise use or
process crawled content, (ii) display content that it has sourced independently, even if it
is the same as or overlaps with content crawled from a website that has opted out, and
(iii) display licensed content, including content licensed by sites that have opted out.

A website that has opted out in accordance with paragraphs 11-12 above may opt in
again at any time at least 3 months after submission of the properly completed Notice
Form for the prior opt-out, except that following the first time a site has opted out the
minimum waiting period for opting back in shall be 1 month. There shall be no limit
on the number of times a website may opt out or opt in save that, in all cases, the
applicable minimum waiting period must have expired since its last request to either opt
out or opt in as appropriate.



18.

19.

20.

21.

22,

23.

HTML Component

Within three months of the Effective Date, Google will publish specifications for an
HTML component (or an alternative technical solution producing substantially the
same results) that will allow Product, Local, and Travel Search Sites to mark data of the
kind listed in Annex 5 comprising no more than 10% of the readable text on any web
page for exclusion from Google’s search production index.

After the date that a website has implemented the HTML component in accordance
with the specifications referred to above, Google will no longer add marked data to any
search production index used for results displayed on Google Web Pages hosted on
EEA country code top-level domains (but shall have no obligation to remove
previously crawled and indexed content).

Google News

Google will maintain a specific robots exclusion protocol that will give news publishers
established in the EEA a means to:

(a) elect, on a webpage-by-webpage basis, to exclude content from display in Google
News;

(b) specify on a webpage-by-webpage basis, a particular date when particular articles
should no longer be displayed on Google News; and

(c) prevent on a webpage-by-webpage basis the display of snippets for their articles on
Google News, without preventing the display of result links to the articles on
Google News.

Google shall not use the fact that a site has used the specific robots exclusion protocol
described above as a signal for determining ranking in Generic Search Results.

Use of the specific robots exclusion protocol described above will have no material
adverse impact on crawling and indexing of the site or its appearance and ranking in
Generic Search Results or AdWords Results, save for indirect effects resulting from (i)
[redacted - one specific parameter which is taken into account in Google’s Generic
Search Results ranking algorithms and that is influenced in ways that are outside of
Google’s control] or (ii) changes to non-Google websites.

If Google learns or is made aware that a future change in search technology has had a
material adverse indirect impact (as a result of use of the specific robots exclusion
protocol described above) on the ranking of opted-out sites in Generic Search Results,
other than indirect effects resulting from the factors set forth in paragraph 22 (i) and (ii)
above, Google will notify the Monitoring Trustee and explain the rationale for the
change. After being informed by the Monitoring Trustee, the Commission will



24,

25.

consider the matter and may require Google to reverse or mitigate the impact of the
change.

C. General Provisions

The Commitments set out in Sections I.A and 1.B will not apply to experiments for new
or modified search features provided that queries resulting in the display of search
features subject to this exception will not exceed during any given calendar month, in
the aggregate, 5% of queries triggering the obligations pursuant to Sections I.A and 1.B
above respectively. Google will implement a system that allows the identification,
including by third parties, of Google General Search Results Pages to which this
exception is applied.

The Commitments set out in Section 1.B are without prejudice to applicable copyright
legislation and case law.

Defined Terms

26.

Capitalized terms used in Section I shall have the following meaning:

“AdWords Results” means paid results that are displayed and ranked based on
Google’s AdWords auction mechanism or its successors.

“Covered Web Page” means a type of Google Specialised Search Results Page that can
be accessed via a Google Specialised Results Trigger.

“EEA” means the territories of the Contracting Parties to the EEA agreement.
“EEA User” means a user located in the EEA.

“Generic Search Results” means a type of Search Results that (i) is not paid-for, (ii)
can cover any category of public online content (i.e., is not restricted by design to one
or a limited set of pre-defined content categories, such as news, product, local
businesses, images, travel, video) and (iii) is returned in response to a query entered
into a Google General Search Input Feature.

“Google EEA Search Domains” means the following Google websites: (i) Google
branded websites with a country top-level domain of an EEA Member State or the .eu
top level domain; (ii) any successors of such websites and (iii) Google websites with
generic, top-level domains that Google may acquire through ICANN’s new gTLD
program or similar future programs, if such websites (a) do not redirect users located in
EEA Member States to a Google website falling under categories (i) or (ii), or
alternatively (b) do not display to such users by default search results that are localized
in substantially the same manner as search results on websites in categories (i) or (ii)
and fully implement the Commitments pursuant to Section I.



“Google General Search Input Feature” means a query input mechanism that allows
users to search for web-based content from any category of public online content and
that triggers the display of a Google General Search Results Page in response to a query,
whether entered directly by the user or via links for suggested query terms.

“Google General Search Application” means the software applications currently
known as the “Google Mobile Application” and “Quick Search Box” or their
SuCCessors.

“Google General Search Results Page” means a type of Google Web Page that has as
its primary purpose the display of Generic Search Results and that is either (a) located
at a URL of a Google EEA Search Domain, or (b) displays Generic Search Results
from a Google EEA Search Domain within a Google General Search Application.

“Google News” means the EEA editions of Google Web Pages displayed on the
news.google.*** sub-domains as well as any successor of these sub-domains.

“Google Specialised Results Trigger” means:

a) a hyperlink or equivalent user-activated feature that is displayed and ranked on a
Google General Search Results Page in response to a query entered in a Google
General Search Input Feature based on mechanisms that do not apply in an
equivalent manner to links to non-Google websites, and that leads (directly or via
one or several successive Intermediary Filter Pages) to a Google Specialised
Search Results Page; or

b) a Google Specialised Search User Interface that is directly displayed and ranked on
a Google General Search Results Page in response to a query entered in a Google
General Search Input Feature based on mechanisms that do not apply in an
equivalent manner to links to non-Google websites.

Google Specialised Results Triggers do not include, inter alia, menu-type links of the
type that Google currently displays at the top of the Google General Search Results
Pages (as shown in Annex 2) and successor links.

“Google Specialised Search Results Page” means a type of stand-alone Google Web
Page that (i) has as its primary purpose the display of Specialised Search Results
together with related Specialised Search Functionality and (ii) differs from the type of
Google Web Pages returned in response to queries entered into a Google General
Search Input Feature.

“Google Specialised Search User Interface” means a user interface element whose
primary purpose is to display a set of Specialised Search Results together with related
Specialised Search Functionality in a manner that substantially replicates a typical
Google Specialised Search Results Page.



27.

“Google Web Page” means a Google-owned web page.

“Intermediary Filter Page” means a Google Web Page that is not a General Search
Result Page and that offers the ability to filter or modify a user query prior to display of
Specialised Search Results.

“Notice Form” means a web-based form made available on a Google Web Page to be
completed by website owners wishing to exercise the opt-out set forth in paragraphs 11-
12.

“Paid Specialised Search Results” means a type of Specialised Search Results for
which Google receives payment for inclusion or ranking.

“Product, Local, and Travel Search Sites” means websites hosted on an EEA country
code or the .eu top-level domain that (i) qualify to appear as a Rival Link pursuant to
paragraphs 2(c) or 3(c) above and Annex 1 and that (ii) focus on providing product
search, local search, or travel search services.

“Revenue” means revenue derived from pay-per-click, pay-per-impression, pay for
inclusion or ranking, or a similar model.

“Rival Link” means a paid or unpaid link to a non-Google website selected according
to the process described in Annex 1.

“Search Results” means a horizontally or vertically ranked set of hyperlinks and
associated text snippets or thumbnail images that can by design lead to web pages from
different providers and that are dynamically generated in response to a search query by
a user. Search Results do not include, inter alia, content displayed by Google that
responds to a user query directly and does not link to other web pages.

“Specialised Search Functionality” means functionality that is by design limited to a
specific content-category (e.g., hotels, products, flights) and that enables users to filter
or modify a user query for the display of Specialised Search Results. This excludes
functionality that allows a user to obtain further information for a specific Search
Result without filtering or modifying the query.

“Specialised Search Results” means a type of Search Results that are by their design
restricted to one or a limited set of pre-defined categories of online content (e.g., news,
products, local businesses, images, travel, video).

ADSENSE FOR SEARCH (AFES)

Within three months of the Effective Date, Google will cease to include in contract
terms with AFS Partners any provisions or impose on AFS Partners any unwritten
obligations that would require those AFS Partners to source their requirements for
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28.

29.

Search Ads from Google in a way that gives rise to legal or de facto exclusivity with
respect to Search Ads.

In particular, within three months of the Effective Date, Google will cease to include in
contract terms with AFS Partners any provisions or impose on AFS Partners any
unwritten obligations that would:

= Prevent AFS Partners from displaying:

= Any non-Google Search Ads (or require them to comply with mock-ups that
would have the same effect).

= Non-Google Search Ads above or directly adjacent to Google Search Ads (or
require them to comply with mock-ups that would have the same effect).

= Non-Google Search Ads solely on the basis that an end user could reasonably
confuse such Search Ads with Google Search Ads.

= Require Direct Partners to request more than:

= CATEGORY 1: Three Google Search Ads in relation to any search query in
response to which the Direct Partner requests a total of five or more Search
Ads (including Search Ads provided by third parties);

= CATEGORY 2: Two Google Search Ads in relation to any search query in
response to which the Direct Partner requests a total of three or four Search
Ads (including Search Ads provided by third parties); or

= CATEGORY 3: One Google Search Ad in relation to any search query in
response to which the Direct Partner requests a total of one or two Search Ads
(including Search Ads provided by third parties).

Google will not require its Direct Partners to disclose the total number of Search Ads
(including Search Ads provided by third parties) requested. Google may however
monitor compliance by Direct Partners with contract terms by requiring Direct Partners
to confirm (and, where Google has concerns, present evidence of) which of the three
above-mentioned categories applies to them.

For the avoidance of doubt, Google’s obligations under paragraphs 27 and 28 are
without prejudice to its ability to:

= Require AFS Partners to ensure that: (i) Google Search Ads are labelled visibly in
a way that clearly identifies Google as the source of the ads so as to distinguish
them from non-Google Search Ads; and (ii) Google (and, if Google also provides
the Search Results, non-Google) Search Ads are labelled in a way that clearly
identifies their sponsored nature so as to distinguish them from Search Results.
Google will make easily accessible to AFS Partners (for example, on a web page
for AFS Partners) examples of labels complying with both requirements.
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30.

Require Direct Partners to display Google Search Ads in a single continuous block.
In this respect Google will specify that the single continuous block requirement
permits Direct Partners to:

= Split the ad block across the fold, such that the Google Search Ads may start
above the fold and (i) continue below the fold on the right-hand side or (ii)
where the Direct Partner does not display any Search Ads (including non-
Google Search Ads) on the right-hand side, continue below the search results;
and

=  Where the Direct Partner has adjacent columns of Search Ads starting at the
same height above the fold, display (i) Google Search Ads contiguously in the
first column (including in any additional ad slots below the fold) and/or in the
second column; and (ii) non-Google Search Ads in the first and/or second
column, provided that when reading vertically down the first column top to
bottom and then down the adjacent column top to bottom, Google Search Ads
are displayed in a single continuous block and are not interspersed with non-
Google Search Ads.

Google will make easily accessible to Direct Partners (for example, on a web page
for Direct Partners) examples of web page configurations displaying both Google
and non-Google Search Ads that comply with the single continuous block
requirement. These examples will include the configurations contained in Annex 6.

Amend or vary any advertising revenue shares or search fees under its contracts
with AFS Partners. For the avoidance of doubt, any amendment to or variation of
Google's advertising revenue shares or search fees must comply with EU
competition law.

As of three months after the Effective Date Google will ensure that all new or
renegotiated contract terms with AFS Partners are consistent with paragraphs 27 and 28
above. Moreover, within three months of the Effective Date, Google will:

Waive any provisions in existing contracts with Direct Partners that are not
consistent with paragraphs 27-28 above, except that with respect to two existing
customised contracts between Google and [redacted] Google will within three
months of the Effective Date offer each partner the option, based on a written
proposal specifying the main contractual terms (including the services covered and
the payments to be made by both parties), to elect within 60 days of the receipt of
the proposal to amend the contract terms to

= Make them consistent with paragraphs 27 and 28 [redacted]
= [redacted]

Amend any provisions in its existing contracts with Online Partners that are not
consistent with the provisions set out in paragraphs 27-28.
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= Make easily accessible to AFS Partners (for example, on a web page for AFS
Partners) guidance on paragraphs 27-29 above

31. Paragraphs 27-30 will apply to contract terms governing the display of Search Ads on
AFS Partners’ sites when and to the extent that the Search Ads are served in response to
a query from a user who based on IP address data available to Google is located within
the EEA.

Defined Terms

32. Capitalized terms used in Section 1l shall have the following meaning:

“AFS Partners” means counterparties that enter into contracts with Google for the provision
of Search Ads via Google’s AdSense for Search service.

“Direct Partners” means AFS Partners other than Online Partners.

“EEA” means the territories of the Contracting Parties to the Agreement on the European
Economic Area.

“Online Partners” means AFS Partners that enter into contracts with Google by accepting
the online terms and conditions available at https://www.google.com/adsense/localized-
terms, http://www.google.co.uk/cse/docs/tos.html
and/or https://developers.google.com/custom-search-ads/terms, or equivalent terms that
govern the provision of these services and successor terms and conditions to any of the
aforementioned terms and conditions.

“Search Ads” means hyperlinked ads displayed in response to search queries.

“Search Results” means a ranked set of hyperlinks and associated text snippets or thumbnail
images that lead to web pages from different providers and that are dynamically generated in
response to a search query by a user.

1.  ADWORDS API

33.  Within three months of the Effective Date, Google will cease to include in its AdWords
APl Terms any provisions or impose on AdWords API licensees any unwritten
obligations that would unduly (i.e., without objective justification) prevent or
discourage advertisers from porting or managing or AdWords API licensees from
developing AdWords API Clients that port or manage User Campaign Data across
Google AdWords and non-Google advertising services. In particular:

= Google will delete Clause Ill.2.c.i of the AdWords APl Terms and will not
introduce any new written or unwritten requirements that prevent AdWords API
Clients from showing input fields for collecting or transmitting User Campaign
Data in the same tab or screen with (i) the content of non-Google advertising
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34.

35.

36.

37.

services or (ii) input fields for collecting or transmitting User Campaign Data to
non-Google advertising services.

= Google will delete Clause Ill.2.c.ii of the AdWords APl Terms and will not
introduce any new written or unwritten requirements that prevent AdWords API
Clients from offering functionality that copies User Campaign Data between
Google’s AdWords and non-Google advertising services.

Google will not treat, without objective justification, AdWords API licensees
differently from similarly situated licensees as a result of their development or
distribution of AdWords APl Clients that implement the functionality currently
prohibited by Clause I11.2.c.i and Clause 111.2.c.ii of the AdWords APl Terms.

Google will continue to allow AdWords API licensees to display AdWords API Report
Data in the same user interface alongside reporting data from non-Google advertising
services, provided that AdWords API Report Data are clearly distinguished from other
data. Google will clarify how AdWords API Clients may comply with this requirement
through written explanation or an illustrate implementation that Google will make
easily accessible to AdWords API licensees (for example, through publication on a
web page for AdWords API licensees).

The obligations under paragraphs 33-35 are without prejudice to Google’s ability to
revise its AdWords APl Terms in other respects, provided that such changes are
consistent with Google’s obligations under paragraphs 33-35.

The obligations under paragraphs 33-35 will apply with regard to AdWords API
licensees with an office located in the EEA or AdWords API licensees to the extent
they provide tools to customers that have an AdWords billing address within the EEA
or run AdWords advertising campaigns within the EEA.

Defined Terms

38.

Capitalized terms used in Section 111 shall have the following meaning:

“AdWords API Client” means software that interacts with Google’s servers using the
AdWords API specifications and protocols, and use of which is subject to the AdWords
API Terms.

“AdWords API Report Data” means any data or content received from Google using
AdWords API reporting functionality.

“AdWords API Terms” means the terms and conditions governing the use of Google's
AdWords API, currently available online at:
https://developers.google.com/adwords/api/docs/terms?csw=1 and their successors.

“EEA” means the territories of the Contracting Parties to the Agreement on the
European Economic Area.
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39.

40.

VI.

“User Campaign Data” means any data, instruction or content transmitted
electronically to Google by an AdWords customer or on behalf of an AdWords
customer with regard to its AdWords search advertising campaigns.

EFFECTIVE DATE

These Commitments shall take effect on the date on which Google receives formal
notification of a decision pursuant to Article 9 of Council Regulation (EC) No 1/2003
by which the Commission makes these Commitments binding on Google (“Effective
Date”).

DURATION

The term of these Commitments shall be five years and 3 months from the Effective
Date.

MONITORING

V1.1 Appointment

41.

42.

43.

44,

45.

Google will appoint one or more natural or legal person(s) (the “Monitoring Trustee”),
who is/are subject to prior written approval by the Commission, to monitor Google's
compliance with the duties and obligations set out in these Commitments. The
Monitoring Trustee will carry out the functions specified in this section.

The Monitoring Trustee shall be independent of Google and Interested Third Parties
and their Affiliated Undertakings.

The Monitoring Trustee shall be remunerated by Google in a way that does not
influence or impede the independent and effective fulfillment of its mandate.

The Monitoring Trustee shall possess the necessary qualifications to carry out its
Mandate. The Monitoring Trustee must be familiar with the industries to which these
Commitments relate and have the experience and competence necessary for carrying
out its functions.

The Monitoring Trustee shall neither have, nor become exposed to a Conflict of Interest
during the term of the Mandate. In particular, the Monitoring Trustee shall not for the
duration of the Mandate:

a) have or accept any employment by or be or accept any appointment as Member of
the Board or member of other management bodies of Google or of any Interested
Third Party or of any of their Affiliated Undertakings other than appointments
pertaining to the establishment and performance of the Mandate;
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46.

47.

b) have or accept any assignments from, business relationships with or financial
interests in Google or any Interested Third Party or any of their Affiliated
Undertakings that might lead to a Conflict of Interest; and

c) have or accept any other appointments, assignments or other business relationship
that may, in view of the circumstances of the particular case, be regarded as
influencing or impairing the Monitoring Trustee's objectivity and independence in
discharging its duties and obligations.

Should the Monitoring Trustee become aware of a Conflict of Interest, it shall inform
Google and the Commission within ten US business days. In the event that Google
becomes aware that the Monitoring Trustee has or may have a Conflict of Interest,
Google shall notify the Monitoring Trustee and the Commission within ten US business
days. Where a Conflict of Interest occurs during the term of the Mandate, the
Monitoring Trustee shall notify the Commission and resolve it within ten US business
days. In case the Conflict of Interest cannot be resolved or is not resolved by the
Monitoring Trustee in a timely manner, the Commission may require Google to replace
the Monitoring Trustee in accordance with Section V1.2 of these Commitments.

For a period of three years after termination of the Mandate, the Monitoring Trustee
shall not take on any of the functions set out in paragraph 45 above with Google or any
formal complainant in the proceedings leading to these Commitments. If the
Monitoring Trustee is offered during the term of the Mandate any of the functions set
out in paragraph 45 above with any other Interested Third Party for performance after
termination of the Mandate, the Monitoring Trustee shall notify the Commission within
10 business days. If the Commission concludes that such offer may give rise to a
potential Conflict of Interest, the Commission may require Google to replace the
Monitoring Trustee in accordance with Section V1.2 of these Commitments.

Proposal by Google

Within one week of the Effective Date, Google shall submit a list of one or more
persons whom Google proposes to appoint as the Monitoring Trustee (“Candidates™) to
the Commission for approval. The proposal shall contain sufficient information for the
Commission to verify that the proposed Monitoring Trustee fulfils the requirements set
out in paragraphs 42-45 above and shall include:

= the full terms of the proposed Mandate, which shall include all provisions
necessary to enable the Monitoring Trustee to fulfil its duties and obligations under
these Commitments; and

= an outline of a plan which describes how the Monitoring Trustee intends to carry
out its assigned tasks (“Work Plan”).

Approval or rejection by the Commission
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48.

49.

50.

51.

The Commission shall have the discretion to approve or reject the proposed Candidates
in accordance with the Commitments and to approve the proposed Mandate, subject to
any modifications that it deems necessary for the Monitoring Trustee to exercise its
function as set out in Section V1.3 and Annex 4 to these Commitments. If only one
Candidate is approved, Google shall appoint the natural or legal person concerned as
Monitoring Trustee. If more than one Candidate is approved, Google shall be free to
choose the Monitoring Trustee to be appointed from among the approved Candidates.
The Monitoring Trustee shall be appointed within one week of the Commission's
written approval, in accordance with the Mandate as approved by the Commission.

New proposal by Google

If all the proposed Monitoring Trustees are rejected, Google shall submit a list of at
least two additional Candidates within one week of being informed of the rejection by
the Commission, in accordance with the requirements and the procedure set out in
paragraphs 41-45 above.

Monitoring Trustee nominated by the Commission

If all further proposed Candidates are rejected by the Commission, the Commission
shall nominate a Monitoring Trustee, whom Google shall appoint within one week of
the nomination by the Commission, in accordance with a Mandate approved by the
Commission.

Monitoring Trustee Team

The Monitoring Trustee can assign such natural person(s) that it considers necessary or
appropriate for the performance of the duties and obligations specified in Section V1.3
and in Annex 4 to the Commitments and that satisfy the requirements in paragraphs 42-
45 above (“Monitoring Trustee Team”). The Commission reserves the right to require
the Monitoring Trustee at any time to replace individual members of the Monitoring
Trustee Team.

VI.2 Replacement and discharge of the Monitoring Trustee

52.

If the Monitoring Trustee ceases to perform its functions under these Commitments, or
no longer meets the requirements of paragraphs 42, 44 and 45 above, including as a
result of the exposure of the Monitoring Trustee to a Conflict of Interest, or for any
other good cause:

= the Commission may, after hearing the Monitoring Trustee and Google, require
Google to replace the Monitoring Trustee; or

= Google, with the prior written approval of the Commission, may replace the
Monitoring Trustee.
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53.

54.

If relieved of its duties and obligations according to paragraph 52 above, the
Monitoring Trustee may be required to continue in its functions until a new Monitoring
Trustee is in place to whom the Monitoring Trustee has effected a full hand over of all
relevant information. The new Monitoring Trustee shall be appointed in accordance
with paragraphs 41-50 above.

Unless relieved of its duties and obligations in accordance with paragraph 52 above, the
Monitoring Trustee shall cease to act as a Monitoring Trustee only upon expiry of these
Commitments and after the Commission has discharged it from its duties and
obligations.

VI.3 Functions of the Monitoring Trustee

55.

56.

57,

58.

59.

60.

The Monitoring Trustee shall assist the Commission in monitoring Google's
compliance with the Commitments. It shall assume the duties and obligations specified
in this Section and in Annex 4 to these Commitments.

The Monitoring Trustee shall have no decision-making powers or powers of
investigation of the kind vested in the Commission pursuant to Council Regulation
(EC) No 1/2003.

The Monitoring Trustee shall carry out its duties in accordance with the Mandate and
the Work Plan, including any potential revisions of both documents. For the avoidance
of doubt, nothing in the Mandate or the Work Plan shall expand the functions of the
Monitoring Trustee or Google’s obligations as defined in Sections VI.3-VI.5
and Annex 4 to these Commitments.

The Mandate and the Work Plan may only be amended in writing and with the
Commission's prior approval. The Commission may require amendments to the
Mandate, after consultation with Google and the Monitoring Trustee, provided that
such amendments are necessary for the Monitoring Trustee to effectively exercise its
functions pursuant to this Section and Annex 4. The Commission may at any moment
request the Monitoring Trustee to submit a revised Work Plan. Equally, the Monitoring
Trustee shall submit such a revised Work Plan to the Commission if it has reason to
believe that there is a need to revise the Work Plan. Any such revised Work Plan will
be subject to the Commission's prior written approval.

The Monitoring Trustee shall not undertake any significant work not covered by the
Work Plan unless it has received written express instructions from the Commission.
Where the Monitoring Trustee is required to exercise its own initiative, it shall discuss
the work involved with the Commission and obtain its prior approval before
undertaking any significant work.

The Commission may, on its own initiative or at the request of the Monitoring Trustee
or Google, give any orders or instructions to the Monitoring Trustee to ensure the
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monitoring of Google’s compliance with these Commitments. Google is not entitled to
give any orders or instructions to the Monitoring Trustee.

V1.4 Other obligations of the Monitoring Trustee

61.

62.

63.

64.

65.

66.

The Monitoring Trustee shall provide the Commission with a summary of its fees and
expenses incurred in carrying out its tasks in accordance with its Mandate and the Work
Plan on a yearly basis.

The Monitoring Trustee and the Monitoring Trustee Team shall not disclose
Confidential Information to anyone other than the Commission, or the Monitoring
Trustee and the Commission in the case of the Monitoring Trustee Team. Any
Confidential Information obtained by the Monitoring Trustee and the Monitoring
Trustee Team in performance of the duties and obligations specified in this Section
and Annex 4 shall be kept in the strictest confidence and shall be used solely for the
purpose of performing the duties and obligations specified in this section and Annex 4.
The Monitoring Trustee and the Monitoring Trustee Team shall ensure that adequate
safeguards are established and adhered to in taking delivery of, tracking the
dissemination of, monitoring the use of, protecting against the disclosure of and
determining the safe disposal of Confidential Information. These safeguards must be
effective to protect the Confidential Information, but shall not be such as to prevent the
Monitoring Trustee and the Monitoring Trustee Team from effectively fulfilling their
duties and obligations specified in this section and in Annex 4.

The Monitoring Trustee and the Monitoring Trustee Team shall not make any public
statements relating to the performance of their functions in relation with these
Commitments.

The obligations pursuant to paragraphs 62 and 63 shall remain in force after termination
of the Mandate.

The Monitoring Trustee shall procure that the Monitoring Trustee Team sign
confidentiality undertakings warranting their knowledge of and compliance with the
principles outlined in paragraphs 62-64.

The Monitoring Trustee and the Monitoring Trustee Team shall abide by the
obligations of non-disclosure imposed in Article 28(2) of Council Regulation (EC) No
1/2003 with regard to any information acquired in the performance of the Mandate or
from the Commission, even after the term of the Mandate.

VI.5 Duties and Obligations of Google

67.

Google may comply with any specific request made by the Monitoring Trustee in its
sole discretion. The Commission reserves the right to exercise its powers of
investigation set out in Section V of Council Regulation (EC) No 1/2003 should Google
decline any request made by the Monitoring Trustee.
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68.

69.

70.

Google shall assume the duties and obligations specified in this Section and in Annex 4
to these Commitments subject to paragraph 67.

Google agrees that the Commission may share Confidential Information proprietary to
Google with the Monitoring Trustee and the Monitoring Trustee Team who shall not
disclose such information in accordance with Section V1.4 of these Commitments.

Google shall indemnify the Monitoring Trustee and the Monitoring Trustee Team (each
an “Indemnified Party”) and hold each Indemnified Party harmless against, and hereby
agrees that an Indemnified Party shall have no liability to Google for any losses, claims,
damages, liabilities or expenses arising out of, or in connection with the performance of
the Monitoring Trustee’s duties and obligations specified in these Commitments
and Annex 4, except to the extent that such losses, claims, damages, liabilities or
expenses result from wilful default, recklessness, gross negligence or bad faith of the
Monitoring Trustee or the Monitoring Trustee Team. Notwithstanding the foregoing,
the Monitoring Trustee and the Monitoring Trustee Team shall be ordinarily liable for
any damage caused to Google, third parties or the Commission from the misuse or
disclosure of Confidential Information due to a breach of paragraphs 62-66.

Defined Terms

71.

Capitalized terms used in Section VI shall have the following meaning:

“Affiliated Undertakings” means undertakings controlled by Google or any Interested
Third Party and/or by their ultimate parent company, whereby the notion of control
shall be interpreted pursuant to Article 3 of the Merger Regulation and in the light of
the Commission's Consolidated Jurisdictional Notice under Council Regulation (EC)
No 139/2004 on the control of concentrations between undertakings.

“Confidential Information” means any business secrets or other commercially
sensitive information provided to the Monitoring Trustee or the Monitoring Trustee
Team by third parties, Google or the Commission. Confidential Information shall not
include information that: (i) is already in the public domain at the time of disclosure, or
(ii) subsequently falls within the public domain through no fault of the Monitoring
Trustee or the Monitoring Trustee Team.

“Conflict of Interest” means any conflict of interest that influences or impairs or could
influence or impair the Monitoring Trustee's objectivity and independence in
discharging its duties under the Commitments.

“EEA” means the territories of the Contracting Parties to the Agreement on the
European Economic Area.

“Interested Third Parties” means complainants, companies admitted in accordance
with Article 13(1) of Commission Regulation (EC) No 773/2004 as interested third
parties and companies that have made spontaneous and substantiated informal
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VII.

72.

73.

74.

75.

76.

submissions to the Commission that relate to any of the four competition concerns
outlined in the Commission's preliminary assessment of March 13, 2013 in the
proceedings leading to these Commitments.

“Mandate” means the contract between Google and the Monitoring Trustee pursuant to
which the latter carries out the functions and obligations set out in Section VI of these
Commitments and Annex 4 and that shall be established under the laws, and
jurisdiction of the national courts, of a contracting party to the EEA agreement
(excluding any applicable private international law).

GENERAL
The Annexes to these Commitments form an integral part of these Commitments.

Google commits not to change its existing mechanisms for users located in the EEA to
access Google search at the google.com domain. Specifically, when a user located in
the EEA navigates to www.google.com, Google will continue to redirect those users by
default to the Google EEA Search Domain corresponding to the country in which they
are located, subject only to offering an option for these users to access
www.google.com in a way which is not more conspicuous than options provided on
January 1, 2014. Upon request, Google shall provide the Monitoring Trustee with the
data necessary to determine the proportion of relevant Google search traffic from users
located in the EEA that reaches www.google.com.

Google will not circumvent or attempt to circumvent these Commitments. In particular,
Google will not engage in equivalent conduct that has the same or similar object or
effect as conduct prohibited under these Commitments.

Google shall not in any way retaliate against any company availing itself of these
Commitments.

No later than on the Effective Date, Google shall publish a non-confidential version of
these Commitments on an easily accessible web page of each of the Google EEA
country domains and Google.com.
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WITHOUT PREJUDICE

January 31, 2014

Annex 1 - Selection And Ranking Of Rival Links

This Annex describes the selection and ranking of Rival Links pursuant to paragraphs 2 and 3
of the Commitments.

1.

Basic Principles

Selection and ranking of Rival Links will be based on the following basic principles:

a) For each category of Google Specialised Results Triggers subject to display of
Rival Links, Google will create a pool of eligible Rival Vertical Search Sites (a
“Vertical Sites Pool”). Google will use the process described below to select from
the relevant Vertical Sites Pool three eligible and distinct sites for linking (or as
many sites as qualify from this process, if fewer than three).

b) At the latest on the Effective Date of the Commitments, Google will offer a tool for
websites to apply to join Vertical Sites Pools. Google will update the tool when
new Vertical Sites Pools are created (to cover future categories of Google
Specialised Results Triggers that are subject to an obligation to display Rival
Links).

c) The application process will require site owners to submit information about their
businesses and their sites needed to (i) allow Google to evaluate the site’s
compliance with the criteria laid out in Section Il of this Annex and (ii) enable
Google to display Rival Links. For example, Google may require the provision of
a list of all domains used by a site and the URL pattern for a site’s search results
pages for each of its domains, and a copy or URL address of the site’s favicon.

d) Google will review the applications received and create the first set of \ertical
Sites Pools no later than three months after the Effective Date. From that point,
Google will update these Vertical Sites Pools and any new ones created
subsequently in the first month of each calendar quarter.

e) To be included in a Vertical Sites Pool, an applicant site must meet minimum
criteria as defined in Section Il. Google will notify rejected sites at the latest ten
US business days from reception of the application (except for the creation of the
first set of Vertical Sites Pools pursuant to paragraph 1(d) above in which case
Google will notify rejected sites ten US business days after creation of the first set
of Vertical Sites Pools), and will provide reasons for the rejection.



9)

h)

)

A rejected website may reapply for inclusion after one month following its
rejection, except if the rejection was related to harmful practices pursuant to
Section 11.B, in which case the rejected site may reapply after a period of six
months following its rejection together with an explanation as to how it rectified
the harmful practices at issue.

Google retains the ability to add on its own initiative qualifying non-Google sites
that meet the inclusion criteria set out in Section Il below to Vertical Sites Pools

A site included in a Vertical Sites Pool may request removal from that pool. Upon
receipt of such a request, Google will remove the site at the following pool update.
Such a site can reapply for inclusion in the Vertical Sites Pool pursuant to the
process described in this Annex any time at least 3 months after removal. There
shall be no limit on the number of times a website may request inclusion or
removal, provided that in all cases, a period of three months must have expired
since the last action, except that if a site has been added to a Vertical Sites Pool on
Google’s own initiative, the site can request removal from that Vertical Sites Pool
at any time.

Selection of sites from a Vertical Sites Pool for the display of Rival Links pursuant
to paragraph 3 of the Commitments will be based on the criteria set out in Section
IV below. The Rival Links displayed pursuant to paragraph 3 of the Commitments
will lead to each site’s search results for the query string that the user entered on
Google.

Selection of sites from a Vertical Sites Pool for the display of Rival Links pursuant
to paragraph 2 of the Commitments will be based on an auction as set out in
Section V below. The Rival Links displayed pursuant to paragraph 2 may lead, at
the election of the Rival Vertical Search Site to any relevant page of that Site or any
relevant page of a third-party site that sells the relevant product or service matching
the user’s query, as set out in Section V below.

Criteria For Inclusion In “Vertical Sites Pools”

To be included in a Vertical Sites Pool, an applicant site must meet the criteria set out
below.

A.

Applicant Site Must Be A Rival Vertical Search Site

The applicant site must qualify as a “Rival Vertical Search Site”, defined as a website
that meets the following criteria:

a)

Functionality. The applicant site must offer (i) a search box for entering queries
and (ii) produce search results based primarily on a dynamic and automated
ranking process.



b)

d)

B.

Purpose of site. The applicant site must offer a Specialised Search Service on a
dedicated, self-standing Internet domain or a dedicated sub-domain that is not the
sub-domain of a generalist search site, without offering other services on such
domain or sub-domain. Specialised Search Service is defined for this purpose as
the provision of search results that (i) are restricted by design to one or a limited set
of specific, pre-defined content categories and (ii) either (a) direct users to websites
hosted by multiple third-party providers or (b) in the case of travel search, enable
users to book services of multiple third-party providers. Specialised Search
Services do not include inter alia the provision of generalist search services,
merchant services, merchant-platform services, social networking services,
services provided under brands that would result in confusion with such services,
or services that link to a significant extent to other sub-domains or domains
controlled by the service’s own operator.

Technology. The search technology of the applicant site cannot be substantially
based on search technology licensed or syndicated from Google (e.g., Google
Custom Search Engine) or search results copied from Google.

Search category. The applicant site must offer search results falling within the
search category of the Vertical Sites Pool(s) for which the site applies. Google will
publish the list of available Vertical Sites Pools.

Applicant Site Must Meet Minimum Quality Criteria

The applicant site must meet the following minimum quality criteria to be included in a
Vfertical Sites Pool:

a)

b)

Proof of incorporation. The applicant site must be able to provide proof that its
business has been properly incorporated or otherwise registered as a legal entity
with the competent authorities.

Traffic threshold. For Vertical Site Pools serving the display of Rival Links under
paragraph 3 of the Commitments, the applicant site’s domains must meet a
minimum popularity threshold based on usage data from one of three alternative
reputable data sources. Google will set this threshold based on Alexa, comScore,
and NielsenNetratings ranking data or equivalent thresholds from alternative
reputable data source. If Google applies the threshold based on Alexa, comScore,
and NielsenNetratings ranking, a domain of the applicant site will qualify if it
meets one of the following three conditions:

(i) the site achieves (a) a minimum rank of 100,000 as measured by Alexa’s
reported 3-month average worldwide rank or (b) achieves a minimum rank of
5,000 in the EEA country corresponding to the domain in question as
measured by Alexa’s reported 1-month average national rank, at the time the
application is reviewed



d)

(ii) the site is among the top 500 sites ranked by comScore in the EEA country
corresponding to the domain in question based on the most recent ranking
reported by comScore at the time the application is reviewed.

(iii) the site is among the top 500 sites ranked by NielsenNetraings in the EEA
country corresponding to the domain in question based on the most recent
ranking reported by NielsenNetraings at the time the application is reviewed.

No log-in or download requirement. The applicant site may not require users to
log-in or download software in order to display the web page contents of the
applicant sites linked by the Rival Links.

Requirement for functioning and responsive links. Applicant sites must ensure
Rival Links bring users directly to search results pages that are responsive to users’
queries, without interstitials or prompts before the display of the search results.
Rival Links should also not lead to error messages for more than 5% of traffic in
any given week.

No harmful practices. The applicant site may not engage in any of the following
practices:

(i) Deception of search engines, including index gaming, cloaking, sneaky
redirects, keyword stuffing, link or affiliate spamming, or other practices
designed to deceive or manipulate legitimate site indexing and ranking;

(if) Violation of any applicable law, including copyright infringement, sale or
promotion of counterfeit goods, display of unlawful content, or sale of
unlawful goods;

(iii) Deception of consumers, including deceptive or frustrating navigation, bait
and switch advertising, deceptive or unclear claims or billing practices, or
other practices that mislead consumers;

(iv) Security violations, including the dissemination of malicious code (such as
software that is not transparent about its purpose, changes user settings without
informed consent, or is not easily deinstalled), the use of pop-ups or fake
system warnings, phishing, user privacy violation, or other practices designed
to harm users, computers, or software; or

(v) Display or promotion of adult content, promotions related to sensational
current events, offending user created content or user conduct or the inclusion
of products or services that are not permitted for promotion on Google,
provided that in the case of additions to the list of products or services that are
not permitted for promotion on Google, Google will provide reasonable
advance notice of at least one month before such changes enter into effect for
the purpose of this provision, unless there is an immediate threat to Google’s
users.



Definitions and illustrative examples of these practices are provided in Exhibit A to
this Annex.

Google will not apply Section I1.B.(e) in a manner that would treat applicant sites
more strictly than how Google normally treats Specialised Search Results that it
displays on the corresponding category of Google Specialised Search Results
Pages or in the corresponding category of Google Specialised Search User
Interfaces.

Compliance With Admission Criteria After Inclusion

If an admitted site fails at any point to meet the criteria of Section II.A and Section
11.B.(a)-(d) Google may remove that site from Vertical Pools. In such a case, Google
will notify the removed site, the Monitoring Trustee, and the Commission within ten
US business days of the removal and provide reasons for the removal. A removed
website may reapply for inclusion after one month following its removal.

If a site admitted to Vertical Pools for Paid Rival Links engages at any point in the
harmful practices set out in Section 11.B.(e), or violates the quality principles set out in
paragraphs 15(d) below, Google may take one of the following measures:

= |t may block non-compliant Paid Rival Links of the site in question from
display.

= |t may remove the site from Vertical Site Pools.

In choosing among these measures, Google shall not treat Rival Vertical Search Sites
more strictly than how Google normally treats Specialised Search Results that it
displays on the corresponding category of Google Specialised Search Results Pages or
in the corresponding category of Google Specialised Search User Interface.

If a site admitted to Vertical Pools for non-paid Rival Links engages at any point in the
harmful practices set out in Section 11.B.(e), or violates the quality principles set out in
paragraphs 12(d) below, Google may take one of the following measures:

= |t may block individual pages of the site from display in Rival Links.
= |t may remove the site from Vertical Site Pools.

In choosing among these measures, Google shall not treat Rival Vertical Search Sites
more strictly than how Google normally treats sites that it displays on the
corresponding category of Google Specialised Search Results Pages or in the
corresponding category of Google Specialised Search User Interface.

If Google takes actions pursuant to paragraphs 6 or 7 above, or paragraphs 12(d) or
15(d) below, Google will inform the site concerned and the Monitoring Trustee within
ten US business days from the action and provide reasons. The Commission may
request Google, after hearing it, to reverse the action, or to change the measure applied



10.

11.

12.

if there were no grounds to take action based on the provisions of paragraph 6 or 7.
Google shall reverse the action or change the measure applied, as per the request of the
Commission, within ten US business days from the Commission’s request.

A site that has been subject to actions pursuant to paragraphs 6 or 7 may after six
months following the action apply for the action to be reversed, provided it can
document that it has rectified the harmful practice at issue. A site that has been subject
to actions pursuant to paragraphs 12(d) or 15(d) may after one month following the
action apply for the action to be reversed, provided it can document that it has rectified
the harmful practice at issue, except that a site that has already been subject to one or
more actions pursuant to paragraphs 12(d) or 15(d) for engaging in the same harmful
practice may after six months apply for the action to be reversed, provided that it can
document that it has rectified the harmful practice at issue.

Subject to prior individual approval by the Commission upon advice from the
Monitoring Trustee, Google reserves the right in exceptional cases beyond the harmful
practices described in Section I1.B.(e) to remove from a Vertical Sites Pool sites that
produce a materially inferior user experience compared to other sites in the pool, based
on signals that users are significantly less satisfied with the results provided by a given
site relative to its peers in the same pool. Google will inform the Monitoring Trustee
and the Commission prior to the application of any such measures. Google will within
ten US business days of the removal inform the site concerned and provide reasons for
the removal. A website removed on this basis may reapply for inclusion three months
after its rejection.

Criteria For Selecting, Displaying, And Ranking Of Free Rival Links

If a query causes the display of a Google Specialised Results Trigger subject to the
obligation to display Rival Links pursuant to paragraph 3 of the Commitments, Google
will select up to three Rival Vertical Search Sites from the appropriate Vertical Sites
Pool by identifying those sites in the pool that have a Web Search Rank for the query at
issue (meaning a rank of the site in the Generic Search Results for that query) and from
those selecting the sites with the highest Web Search Rank. If a site has multiple
domains in a Vertical Sites Pool, only the domain with the highest Web Search Rank
will be eligible for display as a Rival Link.

Google will apply the following design elements in conjunction with the display of
Rival Links pursuant to paragraph 3 of the Commitments:

(@) Google will either display the Rival Vertical Search Site’s favicon alongside the
Rival Link or, alternatively, if the conditions of paragraph 3(c) of the Commitments
are met, display an image, video, or other prominent visual format as applicable,
which can be selected by the Rival Vertical Search Site on a query-by-query basis. .

(b) Google will display keyword-specific link text provided by the Rival Vertical
Search Site up to a maximum length of 26 “m” characters.



13.

14.

15.

(c) Google will make available a mechanism for Vertical Search Sites to specify text
and prominent visual format elements (where applicable).

(d) Submitted text and prominent visual format elements (where applicable) must
comply with AdWords quality principles. In the event of violation of these
principles, Google may take the measures set out in paragraph 7 above subject to
the principles set out in paragraphs 8-9 above.

(e) Google will distinguish Rival Links through shading and labeling that are different
from those used for ads, to the degree and in the color as shown in Annex 2.
Google may change the means for distinguishing Rival Links subject to prior
approval by the Commission upon advice from the Monitoring Trustee.

Google will monitor the quality of the user experience and, subject to prior individual
approval of the Commission upon advice from the Monitoring Trustee, reserves the
right in exceptional cases not to show particular sites against certain classes of queries
should their inventory be of particularly poor relevance in that context (for example
Google may take steps so that a Rival Vertical Search Site that does not have inventory
for restaurants in Brussels would not show for the query [restaurants Brussels]).
Google will inform the Monitoring Trustee and the Commission prior to the application
of any such measures. Google will within ten US business days inform the excluded
website and provide reasons for the exclusion. The appropriateness of such measures
shall be revisited by Google every three months. In addition, the Commission, upon
advice of the Monitoring Trustee may, on its own motion, request Google to lift such
measures, partially or totally, if the relevance of the inventory of the site has improved
to a sufficient degree for the relevant queries or classes of queries.

Criteria For Selecting, Displaying and Ranking For Paid Rival Links

Rival Vertical Search Sites for which Google displays Rival Links pursuant to
paragraph 2 of the Commitments (“Paid Rival Links”) will be selected from the
relevant Vertical Sites Pool and ranked based on an auction (the “Rival Links
Auction”). Google will implement the Rival Links Auction by creating a new ad type
for Rival Links

Google will apply the following design elements in conjunction with the display of
Rival Links pursuant to paragraph 2 of the Commitments:

(@) Google will either display the Rival Vertical Search Site’s favicon together with the
Rival Link or, alternatively, if the conditions of paragraph 2(c) of the Commitments
are met display an image, video, or other prominent visual format element as
applicable, which can be selected by the Rival Vertical Search Site on a query-by-
query basis.

(b) Google will display hyperlinked, keyword-specific ad text provided by the Rival
Vertical Search Site of a maximum length of 26 “m” characters.



16.

17.

18.

(c) Google will make available a mechanism for Vertical Search Sites to specify text,
prominent visual format elements (where applicable), and the destination of the
links pursuant to paragraph 1(j) above. The text link and prominent visual format
elements (where applicable) must lead to the same destination.

(d) Submitted text, prominent visual format elements (where applicable), and selection
of link destination must comply with AdWords quality principles. In the event of
violation of these principles, Google may take the measures set out in paragraph 6
above subject to the principles set out in paragraphs 8-9 above.

(e) If the Rival Vertical Search Site chooses a third-party site as the link destination
pursuant to paragraph 1(j) above, then Google may require that the Rival Vertical
Search Site clearly indicate in the link text the identity of the end destination site to
the Google user prior to a user click on a Rival Link. Further, Google may require
that the Rival Vertical Search Site implement the link to the third-party site through
means that provide the destination site with information sufficient to show that the
user’s click originated on Google and was directed to the destination site via the
Rival Vertical Search Site.

(F) Google will distinguish Rival Links through shading and labeling that are different
from those used for ads, to the degree and in the color as shown in Annex 2.
Google may change the means for distinguishing Rival Links subject to prior
approval by the Commission upon advice from the Monitoring Trustee.

Auction Mechanism

Google will run a separate Rival Links Auction for each triggering of the obligation to
display Rival Links pursuant to paragraph 2 of the Commitments.

Google will provide Rival Vertical Search Sites with the same ability as Standard
AdWords Advertisers in terms of specifying keywords for which they wish to
participate in the Rival Links Auction, targeting (e.g., in terms of match types and
geography), and specifying maximum campaign budgets.  Standard AdWords
Advertisers are defined for this purpose as AdWords advertisers whose use of the
AdWords service is solely governed by Google’s AdWords Terms and Conditions for
EEA Member States as currently available at adwords.google.co.uk/select/tsandcsfinder
and its successors. If Google makes changes to AdWords relating to specifying
keywords, targeting, or maximum campaign budgets by Standard AdWords Advertisers,
Google will implement such changes in the Rival Links Auction at the time of the
general launch of the change to Standard AdWords Advertisers.

For each instance that triggers an obligation to display Rival Links, Google will select
up to three Rival Vertical Search Sites from the set of sites within the appropriate
Vertical Sites Pool that have submitted a bid for the relevant keyword. For the purpose
of selecting and ranking these sites, Google will multiply the sites’ bids and the relevant
position-independent predicted click-through-rate (“pCTR”).  Accordingly, as in
AdWords auctions, the winning bids will not necessarily be the bidders with the highest
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cost-per-click bids. If several of the winning bids are from the same bidder or link to
the same site, then Google may de-duplicate the Rival Links by exchanging the lower
ranked duplicate Rival Link with the next ranked, non-duplicate Rival Link.

The pCTR of an ad by a particular Rival Vertical Search Site for a given query will be
calculated using solely a machine-learning regression model that will rely only on
objective and verifiable explanatory features and will follow standard industry practices
for such models as described in the scientific literature. This will encompass historical
click data for the specific ad-query-site combination at issue. In addition, the model
may take into account click data for variables that are statistically associated with that
ad-query-site combination, with such data receiving less weight the more data become
available for the relevant ad-query-site combination. The sole purpose of the machine-
learning regression model shall be to calculate the pCTR as a means to evaluate the
expected quality of a particular Rival Link.

Participation of a Rival Vertical Search Site in any given Rival Links Auction will be
subject to its ad meeting the following two quality-protection thresholds:

a. A minimum cost-per-click threshold of no more than €0.03.

b. A minimum pCTR threshold of no more than 25% of the average pCTR achieved
by the first Rival Link (across all queries) from the relevant Vertical Sites Pool and
the relevant country or country group, averaged over the previous 6 months, and
recomputed each quarter.

Google will establish the level of the two quality-protection thresholds set out above
with the sole objective of excluding Rival Links of poor quality.

Google will inform the Monitoring Trustee of the detailed mechanism for calculating
pCTRs in its first quarterly report pursuant to paragraph 11 of Annex 4 and will inform
the Monitoring Trustee of any subsequent changes in the quarterly report following
such changes. Google will also inform the Monitoring Trustee on the performance of
the quality-protection thresholds in its first quarterly report pursuant to paragraph 11 of
Annex 4 and will inform the Monitoring Trustee of any subsequent changes of the
quality-protection thresholds in the quarterly report following such changes. The
Commission, upon advice from the Monitoring Trustee, may require changes to the
detailed mechanism for calculating pCTRs or to the level of the quality-protection
thresholds, if these elements do not fulfill the criteria of paragraphs 19 and 20 above or,
without objective justification, discriminate against or exclude Rival Vertical Search
Sites.  Google will implement requested changes within four weeks from the
Commission's request. Upon reasoned request by Google, the Commission may extend
this deadline.

Any given bid will represent the maximum cost-per-click that a bidder is prepared to
pay for a click associated with an ad on a particular keyword. Rival Vertical Search



23.

Sites will be charged on the basis of clicks, so that if nobody clicks on a particular
Rival Link, no payment will be due.

The amount to be paid by a given Rival Vertical Search Site that obtains a click from
the Rival Links as a result of participating in the Rival Links Auction will be the
minimum amount necessary to maintain its position within the Rival Links ranking, as
determined by the Rival Links Auction (which may be an amount that is significantly
lower than its bid, subject to paragraph 20). For illustration, if the site selected for the
first Rival Link had bid €0.25 and the site selected for the second Rival Link had bid
€0.19 and the two sites had the same pCTR, then the first site would only pay €0.19 per
click.
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Exhibit A To Annex 1 — Definition Of Harmful Practices

Cloaking

Cloaking refers to practices designed to deceive users or search engine crawlers by serving
differentiated content depending on the user-agent making the request. Examples of cloaking
include (i) serving a page of HTML text to search engine crawlers, while showing a page of
images or Flash to users; (ii) inserting text or keywords into a page depending on whether the
user-agent requesting the page is a search engine crawler or a human visitor; or (iii) serving
different content to desktop and mobile user agents in an attempt to deceive crawlers.

Sneaky redirects

Sneaky redirecting is the act of deceiving search engines by redirecting traffic from users to a
different URL from that accessible by search engine crawlers, resulting in different content
being displayed to search engine crawlers and users.

Keyword stuffing

Keyword stuffing refers to the practice of loading a webpage with text in an attempt to
manipulate a site’s ranking in search results without adding value for users. Examples of
keyword stuffing include: adding lists of keywords to web pages or repeating the same
words or phrases in the text of a web page, or loading a page with text that makes no sense in
the context of the page, in an attempt to rank highly in search engines for certain search
terms.

Link spamming

Link spamming is the manipulation of incoming links to a site, or outgoing links from a site,
in order to affect a site’s ranking in search results. Examples of link spamming include: (i)
buying or selling links (e.g., by exchanging money, goods, or services for posting links to
manipulate PageRank or otherwise impact on ranking in search engines); (ii) excessive link
exchanging; (iii) linking to web spammers or unrelated sites to manipulate ranking in search
results; (iv) building partner pages for the purposes of cross-linking; (v) adding spam links, or
other deceptive links in an attempt to boost a site or page’s rankings in search engines or (vi)
using automated programs or services to create links to a site.

Display or promotion of adult content

Adult content refers to any sexually explicit material that is not appropriate for all age groups,
including pornography, sexually explicit textual or audio content, or any images, video or
other multimedia content portraying full or partial nudity or sexual activity.

Display of unlawful content
Unlawful content refers to any content that cannot be displayed in a particular jurisdiction
pursuant to applicable laws.



Dissemination of malicious code

Malicious code includes any code or software (including but not limited to viruses, worms,
malware, spyware, and Trojan horses) designed to harm users, computers or other software.
Malicious code also includes the addition or replacement of ads on a website without consent
from its publishers, and the use of software that hacks servers or users’ computers.

Bait and switch advertising

Bait and switch advertising is a deceptive sales practice involving offering users a given
product or service on certain terms, but then not making that offer available, with the
intention of promoting a different product or service.

Deceptive or frustrating navigation

Deceptive or frustrating navigation refers to designing websites so as to render it difficult or
impossible for users to reach the information they wish to access. For example, links may
display advertising instead of content, or a website may disable the back button in an attempt
to trap users on a site.

Pop-ups or fake system warnings

Pop-ups are web pages that open in additional browser windows without the user requesting a
new window. Fake system warnings are deceptive messages designed to mimic error
messages or other warnings from the user’s browser, operating system or other software.

Phishing

Phishing is a form of fraud whereby a party posing as a trustworthy entity (such as a bank,
government agency, or utility company) induces a user to act to their detriment by, e.g.,
divulging personal information (such as a password or bank account number), transferring
money, or installing malicious software).

Index gaming

Index gaming is activity that deceives or manipulates search engine crawlers or indexing.
For example, index gaming may include manipulating links by placing different text in
JavaScript and noscript tags, or embedding a link in JavaScript with the intent of leading
users and search engine crawlers to different pages.

User privacy violation

User privacy violation refers to the inappropriate or unlawful collection, storage,
dissemination or use of private user information, such as passwords, banking and financial
information, or identity numbers. User privacy violation includes the collection of private
user information in exchange for monetary compensation, free gifts, or other services (such
as free quiz/survey results, horoscopes). All personal user information stored by a site must
be hosted on a secure server.

Trademark or copyright violation
Trademark or copyright violation refers to the use of a trademark or the copying and/or
distribution of copyrighted material in a manner prohibited by applicable laws.

Deceptive or inaccurate claims
Deceptive or inaccurate claims are claims that are misleading, unrealistic, unreasonable,
unclear and/or imprecise.



Deceptive or unclear billing practices

Deceptive or unclear billing practices are billing or pricing models that are not transparent to
users. If a site offers goods or services for sale, terms and conditions must be transparent to
users throughout the sale and checkout process and sites must clearly indicate to users how
they will be charged. In particular:

= Billing terms must be visible to users in an obvious, clear and conspicuous manner
(and may not be provided only via very small print or a link).

= |n cases of recurrent billing or subscriptions, the price and billing interval must be
present in a clear and obvious location on the page where users provide their
information, and there must be an opt-in box.

= Sites must not engage in negative option billing (i.e., user subscriptions that cannot be
cancelled unless the user elects to cancel prior to receiving the first bill).

= Billing terms must comply with all applicable laws and regulations.

Distribution of software downloads that are not transparent about their purpose,
change user settings without adequate informed consent, or are not easily uninstalled
Such practices include (i) the distribution or promotion of software in a manner that is
misleading or deceptive about its nature; (ii) failing to give users an adequate and meaningful
opportunity to make an informed choice about downloading or installing software; (iii)
distribution of software that users cannot easily disable or delete; or (iv) changing user
settings or defaults without adequately informing the user.

Sale of products or services that are not permitted for promotion on Google
Products and services being advertised must clearly comply with all Google’s applicable
terms and conditions. Advertising of products and services that do not comply is not allowed.

Sale or promotion of counterfeit goods or services

Counterfeit goods or services are goods or services that (i) use a trademark or logo that is
identical to or substantially indistinguishable from another trademark, or (ii) otherwise mimic
the brand features of another product or service, in an attempt to pass off the goods or
services in question as the genuine offer of the brand owner.

Offending user created content and user conduct

User content and conduct that risks offending, misleading, or threatening Google’s users,
including hate speech, graphic violent content, content that promotes or encourages
dangerous and illegal activities, impersonation of individuals in a manner intended to or
misleading or confusing others, behavior that leads to real-life harms, serious psychological
abuse, threats or stalking behavior, supply of confidential account or identification
information, and the promotion of regulated goods and services.
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lllustrative Examples Of The
Implementation Of Paragraphs 2-5 Of The
Commitments



lllustrative Examples Of The Implementation
Of Paragraph 2 In Connection With Paragraph
5(a) Of The Commitments
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Web Images Maps Shopping Mare ~ Search tools

About 44,000,000 results (0.18 seconds)
Sponsored @

Google Shopping results Alternatives

GP-Grill Gas Blackiop 360 OUTBACK Supaprice Kelkoo Shopzilla
Gr“:l = bjaﬂk:'l = F.a:rhlr Hub GHE ETC'm i Best smck Great dea15 Best D;‘ices
£141.96 £299.00 E127.99 of gas grills  on gas grills  on gas arills
www.Ambie... Garden Gift.. Outback ... from £150.00 from £129.00 from £180.00

Weber.com - Weber® Grills - Gas
www.weber.com/grills/category/gas ~

Gas Grills. Grill Shopping Tools. 0 Grill Comparison Grill Finder. Spirit® ... 4 or 6
stainless steel burners - Backlit LED tank scale = Grill Out® handle lights.

Gas Grills: Shop at Sears for Your Qutdoor Cooking Gear
www.sears.com/grills-outdoor-cooking-gas-grills/b-1024073 ~

Sears features gas grills with a wide variety of features, including multiple burmers and
searing options. Entertain outdoors year round with gas grills.

Natural Gas Grills - Home Depot
www.homedepot.com/...Grills-Grill...Gas-Grills...Gas-Grills/N-5yc1vZest... -
Matural Gas Grills - Gas Grills - Grills & Grill Accessories - Outdoors at The Home
Depot.

Shop Gas Grills at Lowes.com
www.lowes.com/Grills-Outdoor-Cooking/Grills/Gas-Grills/_/N.../pl =

Products 1 - 877 - Find Gas Grills at Lowes.com. Shop a variety of quality Gas Grills
and Outdoor Living & Recreation that are available for purchase online or in ...

Ads @

Gas Grill at Amazon
www.amazon.com/patio ~

Fr i 336 reviews for amazon.com
Low Prices on Gas grill
Free Shipping on Qualified Orders.

Cheap Gas Grill
www.groupon.com/ ~

k- - 61 reviews for groupon.com
Save 50-90% Every Day
Thousands of Deals to Enjoy

Fire Magic Blow Qut Sale
www.diybbg.com/ ~

Fast, Free Shipping. Save Mow.
Lowest Price Guaranteed. Buy Today.

Gas Grills Overstock Sale
www.grillsdirect.com/ ~

Gas Grills Overstock Sale Starts
Today! Up to 30% Off & Free S&H.

Kenmore® Gas Grills
www. kenmore.com/Grills-Gas ~

Save on a Variety of Kenmore® Gas
Grills. Official Site. Shop Now!

Gas Grills UK

www flamingbarbecues co.uk/Gas ~
0800 169 6016

Fantastic Range of Gas Barbecues.
Order Today - Free UK Delivery.
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About 44 000,000 results (0.18 seconds)

Weber.com - Weber® Grills - Gas
www.weber.com/grills/category/gas ~

Gas Grills. Grill Shopping Tools. 0 Grill Comparison Grill Finder. Spirit® ... 4 or 6
stainless steel bumers = Backlit LED tank scale = Grill Out® handle lights.

Gas Grills: Shop at Sears for Your Qutdoor Cooking Gear
www.sears.com/grills-outdoor-cooking-gas-grills/b-1024073 -

Sears features gas grills with a wide variety of features, including multiple burners and
searing options. Entertain outdoors year round with gas grills.

Natural Gas Grills - Home Depot
www.homedepot.com/...Grills-Grill...Gas-Grills...Gas-Grills/N-5ycivZcht... -

Matural Gas Grills - Gas Grills - Grills & Grill Accessories - Outdoors at The Home
Depot.

shop Gas Grills at Lowes.com
www.lowes.com/Grills-Outdoor-Cooking/Grills/Gas-Grills/_/N.../pl =

Products 1 - 877 - Find Gas Grills at Lowes.com. Shop a variety of quality Gas Grills
and Outdoor Living & Recreation that are available for purchase online orin ...

Weber Gas Grill - Walmart.com

www.walmart.com » Patio & Garden » Grills & Qutdoor Cooking ~

Shop Weber Gas Grill at Walmart.com - and save. Buy Weber Spirit E-210 2-Burner LP
Gas Grill, Black at a great price.

Amazon.co.uk: Gas - Barbecues: Garden & Qutdoors
www.amazon.co.uk » Garden & Outdoors » Barbecues -

Results 1 - 24 of 658 - FoxHunter Garden Outdoor Portable BBQ Gas Grill Stainless
Steel 6 Burner Barbecue Barbeque + 1 Side Burner With Thermometer New.

Amazon.com: Natural Gas Grills: Patio, Lawn & Garden
www.amazon.com/b?node=509240 ~

23 Results - Online shopping for Natural Gas Grills from a great selection of Patio,
Lawn & Garden; Weber & more at everyday low prices.

Amazon.com: Grills & Outdoor Cooking: Patio, Lawn & Garden ...
www.amazon.com/Grills-Fryers-Outdoor-Cooking-Living/b?ie... =
Results 1 - 24 of 37492 - Online shopping for Grills & Outdoor Cooking from a great
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£141.96 £299.00
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Alternatives
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£152.00
werw . Ambient. ..

Ads @

Kelkoo
Best stock

of gas grills
from £129.00

Lowe's® Gas Grills
www._lowes.com/ ~

A A 12 B67 reviews for lowes.com

Find a Wide Selection of Grills Now

Online at Lowe's® Official Site!

Gas Grills UK

T

OUTBACK
57em...

£127.99
Outhack Direct

Shopzilla
Great deals

on gas grills
from £129.00

www.flamingbarbecues.co.uk/Gas ~
¥ 422 seller reviews

0800 169 6016

Fantastic Range of Gas Barbecues.

Order Today - Free UK Delivery.
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Anthony Worrall
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Ebay
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Garden XL

Best prices

on gas qrills
from £180.00
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About 24,900,000 results (0.46 seconds)

Ad related to flights san francisco to vegas (@

Virgin America Flights - Low Fares and Great Destinations
www.virginamerica.com/Flights ~
Get Flight Deals to SFO.

Virgin America has 1,331,768 followers on Google+

Fares to Fly By Check-In
Earn Elevate Points for Flights Route Map
Flights from San Francisco, USA (SFO) to Las Vegas, USA Sponsored @
(LAS)
www.google.co.uk/flights
Depart Thu 20 February 4| » Retum Mon 24 February LR
Non-stop & Virgin America 1h 25m from £144
=1 United Th 30m from E£162
4 Southwest 1h 30m unknown
All flights & Virgin America 2h 30m+ from £98
- JotBlue 3h 20m+ from £141
4 Other airfines Zh 25m+ from £141
More Google flight results »
Alternatives Sponsored
& Expedia [B Booking.com {1 Kayak
Save up to £15 OFF Book now and save Just Dropped prices
fees up to 65%! on Vegas Flights

Flights from Las Vegas Mccarran to San Francisco International with ...
www.skyscanner.net » North America » USA » Nevada » Las Vegas ~

Find flights from Las Vegas Mccarran to San Francisco Intemational with Skyscanner.
Skyscanner is a fast and simple search service that compares hundreds of ...

Cheap Flights from Las Vegas to San Francisco, from $138 Round ...
www farecompare.com/flights/Las Vegas.../San_Francisco.../market.htm... =
Let FareCompare quide vou to the cheapest flights from Las Vegas to San Francisco.

Ads (@

$49 Cheap Vegas Flights

vegas.bookingwiz.com/CheapFlights ~
Flights to Las Vegas Just Dropped !
Fastest way to save up to 75%

$69 Flights To Las Vegas
www.insanelycheapflights.com/ ~
1 (888) 525 7551

Save Up To 65% On Flights To Las
Vegas - Fares As Low As 369!

American Airlines
www.aa.com/ ~

Cheap Tickets on Nonstop Flights.
Book and Experience Our New Fleet.

$39 Las Vegas Flights
cheapflights.vegasvacatiOn.com/ ~
Las Vegas Prices Just Dropped
Amazing deals on Vegas Flights

Fly to Vegas from $49*
www.lowfares.com/Las-Vegas-Airfare ~
Las Vegas AirFare Just Dropped!

Book Now to Lock In the Best Deals.

$49* Flights to Las Vegas
www.farespotter.net/Las-Vegas-Flights ~
Promos on Las Vegas Flights!

Today Only. Flights from $49*

American Express Travel
www.americanexpress.com/Travel =
Find Great Offers On Flights to

Vegas with Amex Travel. Book Now!

San Fran Flights $116+ RT

www.travelzoo.com/San-Francisco ~
*TR R %Y 17,000 seller reviews
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Web Images Maps Shopping Maore - Search tools

About 48,600,000 results (0.28 seconds)

Hotels in Glasgow on Google

Compare hotels based on reviews, prices, photos, Street View and more.

£31 Euro Hostel Glasgow 2-star hotel
£49 Jurys Inn Glasgow 3-star hotel
E£57 citizenM Hotel Glasgow 4-star hotel
£82  Hilton Glasgow 6-star hotel
Alternatives
& Expedia Id Priceline.com
177 Hotels in Glasgow Special Offers - Up to
from only £40. 50% Off 1-5 * Hotels.
Millennium Hotel Glasgow (&)
www.millenniumhotels.co.uk Y
3.1 %k ok & Google reviews - Google+ page -
£h62y
BEST WESTERN Glasgow City Hotel (B

www.bw-glasgowcityhotel.co.uk

3.7 %%k 7 Google reviews - Google+ page -
Fddw

Premier Inn Glasgow (Bearsden) c)
. Bearsden, Glasgow

WWWw.premierinn.com
2 Google reviews - £51v

See results for hotels glasgow on a map »

Sponsored (0
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3.8 dh Ak
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4.2 dk Ak
Sponsored

fu Trivago.com
Find cheap hotels in
Glasgow.

George Square

v Glasgow

0141 332 6711

27 Elmbank St

Glasgow
0141 227 2772

279 Milngavie Rd
0B71 527 B418

Glasgow Hotels - Discount Hotels in Glasgow at LateRooms.com
www.laterooms.com/en/k16289408 glasgow-hotels.aspx ~

Choose from over 120 Glasgow hotels. Search by area,star rating,price, quality or
popularity. Guaranteed availability, reserve now-pay on departure with peace ...

4-5 Star Luxury Hotels Glasgow - Best Deals - Glasgow - Artto Hotel - Grand Central

Hotels in Glasgow | Compare 88 Glasgow Hotels | 36,733 Reviews ...

www.tripadvisor.co.uk » ... » United Kingdom (UK) » Ecﬂtland » Glasgow -
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Map for hotels glasgow

Ads @

Crowne Plaza Glasgow
www.crowneplaza.com/Glasgow ~
Book a Deluxe hotel in Glasgow
Great rates available to book now.

330 Hotels in Glasgow

www.trivago.co.uk/All-Glasgow-Hotels ~

* ik 47 reviews for trivago.co.uk
trivago™ Save up to 78% on Hotels.
All Glasgow Hotel Deals from £21!

Radisson Blu in Glasgow
www.radissonblu.co.uk/Glasgow ~

Luxury hotel in central Glasgow.
Free Internet - Book online today!

Jurys Inn™ Glasgow
www.jurysinns.com/Glasgow ~

Located on Jamaica Street.
Rooms from £79, Book MNow!

¥ 80 Jamaica Street,, Glasgow
0141 314 4800

4* Glasgow Hotels - £29
www.lastminute.com/Glasgow-Hotels ~

Huge Savings on Glasgow Hotels.
Book Online Now at lastminute.com ™
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Web Images MNews Shopping Videos More - Search tools

About 483,000,000 results (0.24 seconds)

Ads related to chase credit cards @ Ads ®
Capital One Credit Cards - capitalone.co.uk American Express® Cards
www.capitalone.co.uk/ ~ www.americanexpress.com/ ~
View Capital One Credit Cards. View our Product Suite Online. See Our Most Popular Cards.
Received an invite? Our Credit Card Range Compare Credit Cards & More.
Classic Extra Card Response in 60 Seconds ) )
Capital One® Credit Cards
Sponsored www.capitalone.com/CreditCard ~
Compare rewards & rates.
Compare credit cards with Google  Alternatives Find the best card for you.
www.google.co.uk/creditcards
0% purchase Bad credit Bad credit Apply For A Credit Card
. i3 o e www.postoffice.co.uk/credit-card ~
£ .'g.i,_ﬂj}..}_'h-“ m Sl Our Lowest Balance Transfer Fee
= SR -l iz Crrre W WISA 17.8% APR Representative (variable)
Santander Agua Classic  Capital One Confused GoCompare MSM
0% for 18mo. 29.7% Rep 29.8% Rep Compare Compare the Compare z
on purchases APR (var.) APR (var.) credit cards latest deals & save Top 10 Best Credit Cards

bestcreditcards.lendingtree.com/ ~

More results: Cashback Rewards Any card Compare Credit Cards Side by Side.
Apply Online with LendingTree Mow!

Credit Cards - Compare The Best Deals Online - Confused.com The Best Credit Cards?
www.confused.com/credit-cards - :
Compare credit cards on Confused.com. Amazing 0% credit card deals and 29 months
interest free on balance transfers. Apply online now at Confused.com.

Balance Transfer Credit Cards - Credit Building Cards - Purchase Credit Cards - AA

www.moneysupermarket.com/Gredit-Cards ~
30 months 0% Balance Transfers
18 months 0% on Purchases!

Top 10 Credit Cards

Credit Cards & Loans - Money Saving Expert www.creditcards.com/ ~
www.moneysavingexpert.com/credit-cards/ - Get The Best Credit Card For You
Find cheap credit cards with Money Saving Expert - compare credit cards and get the Compare Offers & Apply Online Mow!

best deal today to help you take consumer revenge!
0% for Spending - Balance transfer credit cards - Cheap Loans - Money Transfer Citibank® Credit Cards
wannl citicards com/CraeditCards «
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About 497,000,000 results (0.21 seconds)

Ads related to current accounts (&

Top 10 Current Accounts - Current Account with £125 Cashback
moneysupermarket.com/CurrentAccnts ~
Compare Mow at MoneySupermarket.com

Top 20 Current Accounts UK - Compare 259 Current Accounts
www.money.co.uk/Current-Accounts ~
0% Owerdraft & High Interest Accounts.

Sponsored (D)

Compare current accounts with Google Alternatives
www.google.co.uk/currentaccounts

With interest Everyday Cwerdraft

(i Nationwide de ¥ -

A o W BARCLAYS a Santander Confused = ‘gg_'g?rw Super e
Nationwide Barclays Santander Confused  GoCompare MSM
5% AER Personalised 4mo. interest Compare Great deals Best current
for 12mth benefit packs free overdraft bank acco... on accounts accounts

Muore results: With benefits Basic accounts

Lioyds Bank - UK Bank Accounts - Current Accounts
www.lloydsbank.com/current-accounts.asp -

Lioyds Bank offers a range of bank accounts with a great range of benefits and
competitive interest rates. Switch your current bank account to us today.

Current accounts | Money | The Guardian
www. theguardian.com/money/currentaccounts -
Latest news and comment on Current accounts from the Guardian.

Current Accounts | Compare The Market
www.comparethemarket.com/current-accounts ~

With Compare the Market, you can compare bank accounts online and choose the right
current account for your requirements.

Lloyds Bank - UK Bank Accounts - Current Accounts
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Ads @

first direct Bank Account
www_firstdirect.com/Bank_Account ~
0BO0 242424

The UK's Most Recommended Bank.
Find Out More & Join Today

Nationwide Bank Account
www.nationwide.co.uk/ =
Choose the Best Bank Account
For You. Compare Now.

NatWest Current Accounts

www.natwest.com/Curmment-Accounts ~

Opening a Current Account online?
Apply online at NatWest today!
¥ 403 Bethnal Green Road, London

Best Current Accounts UK

compareandsave.com/Current-Accounts ~

Compare Great UK Current Accounts!
Market Leading Products & Rewards

TSB Bank Accounts
www.isb.co.uk/bank-account ~
Visit our website to learm more
about TSE current accounts.

Compare Current Accounts
www.moneyadviceservice.org.uk/
Find The Best Current Account

For You. Get Personalised Results.

Investec Current Account
www.investec.co.uk/Voyage ~
A New Private Banking Account From
Investec. Access The Benefits Today
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GO ) gle savings accounts

Web MNews Images Shopping Videos More - Search tools
About 93,500,000 results (0.26 seconds)
Ads related to savings accounts @
Top 10 Savings Accounts - MoneySupermarket.com
moneysupermarket.com/Saving-Account ~
Including A Great Rate of 2.75% Compare Them Here, Apply Now.
TESCO Bank™ Savings - Compare our range of accounts
www.lescobank.com/Savings ~
Apply online for all cur accounts.

Sponsored (D)
Compare savings accounts with Google Alternatives
www.google.co.uk/savingstaccounts

Instant access 2 year bonds 3 year bonds

BLME &% BLME &% a2 3 b

......... BLME 4 Confused. ﬁ;{w mc
ELME ELME Bank of Cyprus Confused  GoCompare MSM
2.50% anticip. 2.60% anticip. 2.50% AER Compare Great deals Bestsavings
profit rate profit rate fixed for 3 yrs.  bank acco... on accounts accounts

Maore results: Any account

Savings Accounts, Cash ISA, Bonds & Saving Interest Rates ...
www.nationwide.co.uk/savings/default.htm?cmpid=Display_44 -

Open a savings account online with Mationwide today. We offer a range of products
including cash ISAs, high interest savings accounts, saving bonds and more.

Savings | Ulster Bank Northern Ireland
www.uisterbank.co.uk/nifpersonal/saving.ashx -

Discover our excellent range of savings accounts. Start saving for your future with our
personal savings accounts at Ulster Bank Northern Ireland.

Barclays Best Savings Account | ISA Accounts & Deals 2013
www.barclays.co.uk/Savings/P1242557963426 ~

Barclays' best savings accounts feature competitive ISA interest rates and instant
access.

Ads @

Savings Accounts
www_sheffieldmutual.com/ =

The Convenient Way To Invest In
Your Future. Enquire Online Today

Top 10 Savings Accounts
www.money.co.uk/Savings-Accounts ~

Compare Savings Accounts From 3.05%.
1855 Savings Rates Monitored Daily.

Top 20 Credit Cards (UK)
www.which4u.co.uk/Credit_Cards ~
Get 30 Months 0% Balance Transfers
5% Cashback - Rewards - Low APR's

Earn 20% p.a. on savings
www.harewoodassociates.co.uk/ ~
Own shares in housing developments.
Safe and secure investment

Swiss Bank Accounts
www.cimbanque.com/SwissBankAccount ~
058 225 50 50

Open Current Bank Accounts Online

All Swiss Bank Advantages!

Invest in Greener Bonds
www.asgmoney.co.uk/

3 Year Bond with A Shade Greener
6% return PA with 3 years upfront

Confused Car Insurance
www.confused.com/car_insurance ~
Get A Quote Today & See How Much
You Could Save With Confused.com!

10 Best Savings Accounts
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Go gle  morgages

Web News Images Shopping Maps More ~ Search tools

About 27,800,000 results (0.24 seconds)

Ads related to mortgages @

Post Office® Mortgages - Choose the Right Mortgage for You
www.postoffice.co.uk/Mortgages ~
Get a Quote or Request a Call Back.
Remaortgaging
Affordability Calculator

Chat to Local Specialists
Request a Call Back

Looking for a Mortgage? - Great Rates & Deals available Now
www.moneysupermarket.com/Mortgages ~
Up-to-date with the Lowest Rates.

Top 10 Mortgages (UK) - Compare The Best Mortgage Rates
www.knowyourmoney.co.uk/Mortgages ~
Find The Right Mortgage For You.

Compare Mortgages from Over 70 Providers with Google
www.google.co.uk/compare/mortgage
Compare mortgage rates, apply direct to a lender or speak to an adviser.

Sponsored (D

¥  Barclays Bl atwest ' | Yorkshire BS
Y santander % | Chelsea BS
@ | Post Office Lesds | eeds BS
Salect purpose ~ | | £ Enter morigage amount Search mortgages
Alternatives Sponsored
€ Confused.com @ GoCompare.com i MoneySuperMarket
Cheap morigages Great mortgage deals Fantastic morigage

deals

Halifax - Mortgage Services - UK Mortgages - Best Mortgage Deals
www_halifax.co.uk/mortgages/ ~

Whether you're buying your first home, moving house, locking to remortgage or buying
to let, Halifax have been a trusted mortgage lender for over 150 years.

Mortgage calculator - Existing customers - First Time Buyers - Remortgaging

*The motrtgage providers in the mortgage unit are individually clickable

Ads (O

Post Office® Mortgages
www._postoffice.co.uk/Mortgages ~
Explore a Range of Mortgage Options
from the Post Office® - Visit Today

Greenlight Mortgage Loans

www.greenlightioans.com/ ~
Get A Bigger Home & A Better Loan.
Low Rates, No Fees. Prequalify Now!

BestM R
www.moneysupermarket.com/Mortgages ~
Our Advisors Find The Best Deals

So You Don't Have To. Quick & Easy!

n
www.fremontbank.com/Mortgages ~
Apply online for low mortgage rates

Mo hidden loan costs or feas!

www.chase.com/ ~
Get a Low Rate For Your Purchase or
Refinance Loans. Prequalify Now!

www.arcuslending.com/ ~
We shop 30+ lenders for you
Mo Points, No 55N required

alifax Mo es
www.halifax.co.uk/mortgages ~
0330 828 6870
A "What Mortgage”
Winner for 2013.

See your ad here »

Signin
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GQ. :gle travel insurance

Web Shopping Images News Maps More = Search tools

About 635,000,000 results (0.17 seconds)

Ads related to travel insurance (@

Travel Insurance from £6 - Award winning travel cover
www.insureandgo.com/Travel_Insurance ~ Wk %4 B 904 seller reviews
UK's Mo1 travel insurance specialist.

Over 50s Travel Insurance - Staysure.co.uk
www.staysure.co.uk/Travel-Insurance ~
Award Winning Travel Insurance With Up To £10 Million Medical Cover

Compare Travel Insurance Quotes from just £3 with Google
www.google.co.uk/compare/travelinsurance

Compare single trip from £3 & annual trip from £12.95. Providers include:

Sponsored @

ﬂ InsureandGo Jfe | Flexicover Debenhams
B cColumbus € CoverFor You Smeme | Admiral
Argos Travel Ins TopDog weg cooptravel.co.uk
Start a quote Retrieve your quotes
Alternatives Sponsored

€ Confused.com

Cheap travel insurance

GoCompare.com
Great travel insurance

i MoneySuperMarket
Fantastic insurance
deals

Travel Insurance — Compare Holiday Insurance - Confused.com
www.confused.comftravel-insurance -

Compare cheap travel insurance guotes from £1.72. Choose from single trip, annual
multi trip, cruise and pre-existing medical conditions with Confused.com.

Ower 50s Travel insurance - Our Travel Insurance Providers - Turkey - Dubai

Travel Insurance - Single or Annual Travel Insurance - Post Office
www.postoffice.co.uk/travelinsurance -

Whether your going away for a few days or are travelling for most of the year, choose
the level of cover that suites you with Post Office Travel Insurance.

*The insurance providers in the travel insurance unit are individually clickable

Ads @

Saga® Travel Insurance

www.saga.co.uk/Travel_Insurance ~

Going On A Winter Break? Get Cover.
For Over 50s. Get A Quote Now!

Compare Travel Insurance
www.squaremouth.com/ ~
ki 2,717 seller reviews
250+ policies from the top insurers
Zero Complaint Guarantee

14,000+ Ratings & Reviews
www.insuremytrip.com/ ~

1 (800) 551 4635
Quote, Compare, Buy & Research
Travel Insurance Online or By Phone

Virgin® Travel Insurance

www.virginmoney.com/Travel_Insurance ~

0800 508 8202
Award Winning Insurance From Only
£2.07 per person per day. Apply Now

Travel Insurance
www.johnhancocktravel.com/ ~
1 (877) 547 0824

Trusted Since 1862 - John Hancock
Get A Travel Insurance Quote,

State Farm® Car Insurance
www.statefarm.com/ ~

Switch To State Farm & Save $480.
Get A Free Quote Online Now.

See your ad here »

Signin
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G(}. gle car insurance

Web News Shopping Images Maps More = Search tools

About 556,000,000 results (0.17 seconds)

Ads related to car insurance @

State Farm@® Car Insurance - Switch To State Farm & Save $480
www. statefarm.com/ ~
Get A Free Quote Online Now.

Compare Car Insurance Quotes. 98% Could Save with Google sponscred @
www.google.co.ukicompare/carinsurance
51% could save up to £227. Compare guotes from 125 insurers including:

= Swiftcover Esure Maore Than

Fnems Admiral &= Diamond B vas
H | Hastings Direct Lv= &= Sheilas Wheels
Enter registration number Start a quote Retrieve your quotes

Alternatives
€ Confused.com

Compare rates on
car insurance

Sponsored

@ GoCompare.com
Save big on car

insurance

#: MoneySuperMarket
Fantastic deals on
car insurance

Car Insurance - Compare Cheap Quotes with Confused.com
www.confused.com/car-insurance ~

Compare car insurance guotes from up to 143 providers. 60% could save up to £170 on
their car insurance. Get a quote now to see how much you could save.

QuickQuote - Car Insurance for Young Drivers - Car insurance providers - Admiral

Confused.com: Cheap Car Insurance - Compare Quotes Online
www.confused.com/ ~

Confused.com compares cheap car insurance, home insurance and life insurance
guotes, we even compare credit cards. Compare prices now!

*The nsurance providers in the car insurance unit are individually clickable

Amica® Car Insurance
www.amicacoverage.com/Car+insurance *
Good Drivers Could Save Hundreds.

Get a Free Quote - We're Here 24/71

Esurance Car Insurance
www.esurance.com/ *

Check Qut Our New Lower Rates!
We're Built to Save You Money.

Go Compare Car Insurance
www.gocompare.com/Car_Insurance ~
You could Save up to £239 Today.

Almost Everyone Could Save!

John Lewis Car Insurance
www.johnlewis-insurance.com/car ~
Great Deals on Car Insurance. Buy
MNow, up to 75% no claims discount!

Churchill™ Car Insurance
www.churchil.com/Car_Insurance ~
D800 032 7161

8+ Years No Claim Discount? Get Up
To 80% Off. Introductory Only

See your ad here »
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Go 8[@ gas grills

Web Flights News Shopping Maps More - Search tools

Sponsored (1)

Shop for gas grills on Google Alternatives

g

Weber GP-Grill Weber Midi ~ Supaprice Kelkoo Shopzilla
go-anywh... Gas Gril Gas Grill Beststock  Greatdeals Bestdeals
£60.79 £181.00 £485.99 ofgas grills  on grills on gas grills
WoWbbg ambiented... Global Food £140.00+ from £129 £180+

Gas Grill Sale - Shop 1500+ Gas Grills In Stock -

BBQGuys.com
www.bbgguys.com/Gas_Grills 1 (877) 743 2269

Shop Deals & Packages. Ships Free!
BBQGuys.com has 105 followers on Google+

Top 10 Gas Grills DCS Grill Sale

Built In Gas Grills Gas Grill Reviews

Weber.com - Weber® Grills - Gas

www.weber.com/grills/category/gas
Grills > Gas Grills ... 4 or 6 stainless steel burners = Backlit LED tank scale « Grill
Out® handle lights ... Get fresh grilling recipes delivered to you every Friday.

Gas Grills - Grills & Grill Accessories - Outdoors at The Home

Lowe's® Gas Grills
www.lowes.com/

*h ka4 12,834 reviews for lowes.com
Find a Wide Selection of Grills Now
Online at Lowe's® Official Site!

Gas Grills at Sears®

www.sears.com/Grills
Find Up to 20% Off Grills at Sears.
Save at Sears.com. Official Site.

Gas Grills UK
www.flamingbarbecues.co.uk/Gas
0800 169 6016 -
Fantastic Range of Gas Barbecues.
Order Today - Free UK Delivery.

Gas Grills Overstock Sale
gasgrills.hayneedle.com/

Gas Grills Overstock Sale Starts
Today! Up to 30% Off & Free S&H.

DCS Gas Grills
www.ajmadison.com/

1 (800) 570 3355

Huge Selection of DCS BBQ Grills




Google

Web Flights News

Shopping Maps

flights from london to las vegas

More ~ Search tools

Flights from London (all airports) to Las Vegas, USA Sponsored G

(LAS)

www.google.co.uk/flights

] Thu 20 February

Non-stop

All flights

More Google flight results

Alternatives
& Expedia

Save up to £15 OFF
fees

s
=TI P
Haturm

] Mon 24 February

10h 10m

14h 15m+

d ML i
1:4m J By e 1
wal | ]|

[(3 Booking.com

Book Now and Save
Up To 65%.

from £697

=
1

m T A

from £536

i =
T

Tl

I.." "
irom o

aponsored

! Kayak

Amazing deals on
Vegas Flights

Flights from London to Las Vegas Mccarran with

Skyscanner.net

$728 London RoundTrip

www.cheapoair.com/London-Cheap-Flights

ok Ak 91 reviews for cheapoair.com
Cheap Fare on All Flight to London.
Dont Miss the Fares. Book Today!

London to Las Vegas fr £560
www.opodo.co.uk/London

Great deals on LON to LAS flights.
Book online now for big savings!

Flights London-Las Vegas
www.edreams.net/London-Las_Vegas
Flight Tickets from £279

Limited Places: Book Ticket Now!

AmericanAirlines®
www.aa.com/

Low Prices on Flights to Las Vegas.
Book Now and Earn AAdvantage Miles.




hotels glasgow

Google

Web Maps Shopping News Images More ~ Search tools

330 Hotels in Glasgow - trivago.co.uk
www.trivago.co.uk/Hotel-GlasgowCity
ok 44 reviews for trivago.co.uk
trivage™ Don’t Wait, Save Up to 78% All Glasgow Hotel Deals from £21!
trivago has 49,649 followers on Google+
Save up to 78% on Hotels - 3" Hotels from £36 - Hotels near GoMA

Hotels in Glasgow - Exclusive Weekend Rates for IHG
www.hotelindigo.com/Glasgow 1 (877) 270 1394

Rewards Club Members. Book Now!

Hotels in Glasgow, United Kingdom on Google

£24 Euro Hostel Glasgow 2-star hotel 3.2 %% (24)
£44 Devoncove Hotel 3-star hotel 3.7 Hd k4w (21)
£79 citizenM Hotel Glasgow 4-star hotel 4.6 %Kk (44)

Alternatives

& Expedia

177 Hotels in Glasgow
from only £40.

sponsored

I Priceline.com

Special Offers - Up to
50% Off 1-5 * Hotels.

a Trivago.com

Find cheap hotels in
Glasgow.

Glasgow Hotels: Compare 88 Hotels in Glasgow, with 36,468 ...
www.tripadvisor.com/Hotels-g186534-Glasgow_Scotland-Hotels.himl
Glasgow Hotels on TripAdvisor: Find 36468 traveler reviews, 5573 candid
photos , and prices for 88 hotels in Glasgow, United Kingdom.

Thistle Hotel Glasgow
www.thistle.com/Glasgow

Top Rooms from £69 incl. Breakfast!
Explore More of the UK this Winter.

Glasgow Hotels
www.holidayinn.com/

Best Price Guarantee! Kids Eat &
Stay Free. Book Direct and Save.

Crowne Plaza Glasgow
www.crowneplaza.com/Glasgow
Official Site. Enjoy Sweet Dreams,
Sweeter Savings. Book Early!

Hotels in Glasgow

www. hiexpress.com/

Exclusive Weekend Rates for IHG
Rewards Club Members. Book Now!

Hotels in Glasgow
www.hotels.com/Glasgow

Book Now & Start Saving Today!
Best Price Guarantee at Hotels.com




Google  creditcards

Web Flights News Shopping Maps More - Search tools

CHASE® Credit Cards - Get Great Rewards

creditcards.chase.com/CreditCard
Apply for a CHASE® Credit Card Today.

Sponsored (i

Compare credit cards with Google Alternatives
www.google.co.uk/creditcards

0% Intro APR 0% purchase Bad credit

b Sancander
|-

-

a4 Wikl

Barclaycard Santander  Aqua Classic Confused Gocompare Money
0% for 30 0% for 18 29.7% Rep  Compare Compare super
months months APR credit the latest market
balance trans...on purch...  (variable) cards deals Compare

. & save
More: 0% intro balance transfer cashback

Credit Cards - Compare The Best Deals Online - Confused.com
www.confused.com/credit-cards

Compare credit cards on Confused.com. Amazing 0% credit card deals and
30 months interest free on balance transfers. Apply online now at

Confused.com.
Balance Transfer Credit Cards - Credit Building Cards - Purchase Credit Cards

Tesco Credit Card - 0% Balance Transfers & Purchases

Related searches

credit cards for bad credit
asda credit cards

credit cards comparison
natwest credit cards

tesco credit cards

balance transfer credit cards
cash back credit cards

how do credit cards work




G() 8[@ current accounts

Web Flights News Shopping Maps More - Search tools

TSB Current Account - Everyday banking made simple -
tsb.co.uk

www.tsb.co.uk/current-account
Visit our website today to learn more.

Sponsored (

Compare current accounts with Google  Alternatives
www.google.co.uk/currentaccounts

With interest Everyday Overdraft

= ; kbl Hﬂ'ﬂ'ﬂ‘!
(ks Nationwide W BARCLAYS _Epnfusgd,l'-'* Fgbcompre 2o Super _

a1 ERC T L FET

-

Mationwide Barclays Santander Confused Gocompare Money
5% AER for... Personalised 4 months Compare Compare  super

Max £2.5 bal... benefit packs free overdra... current hundreds  market
accounts Find the

More results: With benefits basic accounts best

Bank accounts: compare best current accounts - Money Saving
Expert
www.maneysavingexpert.com/banking/compare-best-bank-accounts
Comparing and switching to the best bank accounts can save you £100s a

year, switch current accounts today to save with Money Saving Expert.
Basic Bank Accounts - Bank accounts with benefits - Graduate accounts

Current Accounts: Find and compare the best current accounts

Related searches

basic current accounts

post office current accounts
current accounts for bad credit
rbs current accounts

compare current accounts
current accounts with benefits
barclays current accounts

natwest current accounts




G() 8[@ savings accounts

Web Flights News Shopping Maps More - Search tools

First National Bank - FirstNational.com
www.firstnational.com/ 1 (402) 346 3626

We Have a Savings Account That's Right For You. Learn More Today.

aponsored (i

Compare savings accounts with Google Alternatives

www.google.co.uk/currentaccounts

Instant access 2 year bonds 3 year bonds

ST BLME #¥ I | yyees L Confused ™ :iGicompore: Super
— R, . S, Hﬂl'liﬂtﬁ

Scottish Wido.. BLME Bank of Cyp... Confused Gocompare Money

1.00% AER  2.50% anti... 2.57% AER Compare Compare super

Unlimited de... profit rate for 3 years current hundreds market
accounts Find the

More results: Any account best

Savings accounts: 3% easy access, 3.25% fixed - Money Saving

WWW.maneysavingexpert.com/savings/savings-accounts-best-interest
The highest rate savings accounts, maximise your returns.
Starting Saving - Interest Rates Guide - Are your savings safe?

Best Rate savings accounts - Savings & investments - Which?
Money

www.which.co.uk/money/savings-and...ns/best-rate-savings-accounts/

Related searches

post office savings accounts
hsbe savings accounts
regular savings accounts
barclays savings accounts
savings accounts for children
an post savings accounts
business savings accounts

compare savings accounts




mortgages

Google

Web Flights Mews Shopping Maps More - Search tools

Nationwide Mortgages - Find Out How Much You Could
Borrow

www.nationwide.co.uk/Mortgages
Try Our Online Calculator Now.
Mationwide Building Society has 335 followers on Google+
Mortgage Calculator - First Time Buyers - New Customers

Compare Mortgages from Over 70 Providers with Sponsored @

Google

www.google.co.uk/compare/mortgage

Compare mortgage rates, apply direct to a lender or speak to an adviser.
¥ Barclays Bl NatWest & | Yorkshire BS

Nationwide Santander z¥ | Chelsea BS

RBS & Post Office Lesds | cads BS

Select purpose ~ 3 Search mortgages

Alternatives

€3 Confused.com

Compare & save
on your mortgage

Sponsored
#- MoneySuperMarket

Save money on
your home loan

@ GoCompare.com

Find the lowest
mortgage rates

Halifax - Mortgage Services - UK Mortgages - Best Mortgage
Deals

www.halifax.co.uk/mortgages/

Whether you're buying your first home, moving house, looking to remortgag

*The mortgage providers in the mortgage unit are individually clickable

Post Office® Mortgages
www.postoffice.co.uk/Mortgages
Explore a Range of Mortgage Options
from the Post Office® - Visit Today

first direct Mortgages
www.firstdirect.com/mortgages
0345 850 9051

Visit first direct Today For Great
Offers On Your Mortgage.

Low APR Mortgage Rates
www.loandepot.com/Mortgage
Lock Into A Low Fixed Rate Today.
Fast Approval. Apply In Minutes.

Best Mortgage Rates

www.moneysupermarket.com/Mortgages

Our Advisors Find The Best Deals
So You Don't Have To. Quick & Easy!

Greenlight Mortgage Loans
www.greenlightloans.com/

Get A Bigger Home & A Better Loan.
Low Rates, Mo Fees. Prequalify Now!




car insurance

Google

Web Flights Mews Shopping Maps More - Search tools

UK car insurance - Compare & Buy Car Insurance Online
www.comparethemarket.com/car-insurance
50% of People Could Save up to £246

Compare Car Insurance Quotes. 98% Could Save with Sponsored G
Google
www.google.co.uk/compare/carinsurance
51% could save up to £227. Compare gquotes frem 125 insurers including:
= Swiftcover Esure Bl More Than
S| Admiral &= Diamond EE ves
H Hastings Direct LV= Sheilas Wheels

Start a quote Retrieve your quotes

Alternatives

3 Confused.com

Save over £100 on
car insurance

Sponsored
#- MoneySuperMarket

Great deals on
car insurance

@ GoCompare.com

Compare car
insurance rates

Car Insurance - Compare Cheap Quotes with Confused.com
www.confused.com/car-insurance

Compare car insurance quotes from up to 142 providers. 60% could save up
to £ 170 on their car insurance. Get a guote now to see how much you could
save.

QuickQuote - Car Insurance for Young Drivers - Car insurance providers

- Admiral

*The insurance providers in the car insurance unit are individually clickable

State Farm® Car Insurance
www.statefarm.com/

40 Million Drivers Trust Us.

Get A Free Online Quote Now!

Car Insurance From £192
www.aviva.co.uk/Car_Insurance
10% paid this for standard cover.
Mot On Price Comparison Websites!

Over 50s Car Insurance
www.saga.co.uk/Car_Insurance
10% Of Saga Customers Paid £113
A Year Or Less From Sep 13 - Nov 13

Churchill™ Car Insurance
www.churchill.com/Car_Insurance
0800 032 7161

84+ Years No Claim Discount? Get Up
To 80% Off. Introductory Only




travel insurance

Google

Web Flights Mews Shopping Maps More - Search tools

Travel Insurance from £6 - Award winning travel cover

UK's No1 travel insurance specialist.

Compare Travel Insurance Quotes from just £3 with Spionsarad

Google

www.google.co.uk/compare/travelinsurance
Compare single trip from £3 & annual trip from £12.95. Providers include:

K2R InsureandGo fr | Flexicover Debenhams
El Columbus & | Cover For You Gm| Admiral

Argos Travel Ins TopDog wpoe cooptravel.co.uk

Start a quote Retrieve your quotes

Alternatives

€3 Confused.com

Compare travel
insurance rates & save.

Sponsored
#- MoneySuperMarket

Helping you make the
most of your money.

@ GoCompare.com

Compare travel
insurance rates today.

Travel Insurance — Compare Holiday Insurance - Confused.com
www.confused.com/travel-insurance

Compare cheap travel insurance guotes from £1.72. Choose from single trip,
annual multi trip, cruise and pre-existing medical conditions with Confused.com.
Over 50s Travel insurance - Travel Insurance Providers - Turkey - Dubai

*The insurance providers in the travel insurance unit are individually clickable

Saga® Travel Insurance
www.saga.co.uk/Travel_Insurance
Up To 10% Online Discount.

For Over 50s. Get A Quote Now!

Over 50s Travel Insurance
www.staysure.co.uk/Travel-Insurance
Award Winning Travel Insurance With
Up To £10 Million Medical Cover

Direct Travel Insurance™
www.direct-travel.co.uk/Travel_Insurance
Awarded 5 Star Rating From Defaqto.
Great Deals Online - Get A Quote!

14,000+ Ratings & Reviews
www.insuremytrip.com/

1 (800) 551 4635

Quote, Compare, Buy & Research
Travel Insurance Online or By Phone

Compare Travel Insurance
www.quotewright.com/travel-insurance
1 (800) 821 4940

Sure you're getting the best deal?

Make Sure! Compare before you buy.
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& |B gas grill

GC} Slg Web |Images Videos News

Google Shopping results

GP-Grill Gas
Grill - black/ ...
£141.96
www.Ambient...

Blacktop 360
Party Hub Gas
£299.00
Garden Gift S...

Sponsored (i)

Alternative

| ——

b%

Supaprice

Best stock of gas
grills. Prices from
£70.00.

Weber.com - Weber® Grills - Gas

www.weber.com/grills/category/gas
Summit® Series. 4 or 6 stainless steel
burners « Backlit LED tank scale * Grill Out ®

handle lights.

Gas Grills: Shop at Sears for Your
Outdoor Cooking Gear
www.sears.com/grills...gas-grills/b-10240...
Sears features gas grills with a wide variety
of features, including multiple burners and

searing options.

-

OUTBACK
h/icm ...
£127.99
Outback Direct

Anthony Worrall
Thompson 2 ...
£250.00

Ebay

Alternative

Kelkoo

Great deals on
gas grills, starting
at £123.

rrrrrr

Swiss Girill Icon
1430 3 Burner
£299.00
bedsbbqg.co.uk

Falcon Dominator
Plus G3532 ...
£888.00

Catering Applia...

Alternative

N

Shopzilla
Best prices on
gas grills from
£63.99.
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Q, flights lax to cdg
Go 8]:; Web

Flights from Los Angeles, CA
(LAX) to Paris, France (CDG)

www.google.co.uk/flights

Fri, Feb 7 D] Tue, Feb 11

Monstop only

A Delta from £1,156

ARF A

All flights Nonstop and connecting

Multiple airlines  from £939

Alternatives

& Expedia [} Booking.com
Saveupto £15 Save up to 65% -
off fees Fares from £240

Sponsorad

14 Kayak
Amazing deals on
flights from LAX




O, hotels glasgow

(:; O SIL“ Web Images  Videos

E——c,

330 Hotels in Glasgow

www.trivago.co.uk/Hotel-GlasgowCity
trivago™ Don't Wait, Save Up to 78% All Glasgow
Hotel Deals from £21!

5 Hotels in Glasgow UK
www.booking.com/Glasgow-Hotels

Lowest price guarantee! Book your Hotel in Glasgow

UK

Book Hotels on Google
£35 Euro Hostel Glasgow

£40 Devoncove Hotel
£53 citizenM Hotel Glasgow

Alternatives Sponsorad

& Expedia Id Priceline.com T Trivago.com

177 hotels in Glasgow Special Offers - Up to  Find cheap hotels
from only £40 50% off 1-56* Hotels  in Glasgow
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Go 8[(: credit cards

Web Images News Shopping Mome -

Apply For A Credit Card - Our Lowest ©

Balance Transfer Fee - postoffice.co.uk
www.postoffice.co.uk/credit-card

17.8% APR. Representative (variable)

483 followers on Google+

Apply Online Now FAQ's
Log In ‘
Compare Credit Cards Spooscred ()

0% Intro Flying miles Alternative Bad Credit

' WIS )
U.S. Bank American Confused OpenSky®E
Visak Express Blue... Compare today Secured Cre...

Yiew all cards

Credit Cards - Compare The Best
Deals Online - Confused.com
www.confused.com/credit-cards

.

Alternative

Flying miles
: -.-l-_.-_..

T IBERILAN, W;— :!T-.
! ..' It ..\11.
. 1 1 I b .

U.5. Bank
Lanpass Visa...

(Gocompare
Save today

Barclay®
Ring Master...

Cashback Alternative

o
prs "

True Eamings Moneysupermar...
from Costco...  Save in minutes
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GG- SIE cafes in paris

Web Images Maps Shopping More -

About 17,100,000 results (0.23 seconds)

Alternatives

[ viamichelin.fr

Search for highly
rated Paris cafes

. pagesjaunes.fr
Visit Paris's most
popular cafes here

cafes near Paris

Café de la Paix

www.cafedelapaix.fr
3.9 %k Kk - 621 Google reviews

Les Deux Magots
www.lesdeuxmagots.fr
3.8 %% &% 610 Google reviews

Café de Paris

plus.google.com
3.8 % % & - 25 Google reviews

Café Beaubourg
www.beaumarly.com

3.6 Wk d - 163 Google reviews

Le Procope
WWW.procope.com

3.8 %k 764 Google reviews

See results for cafes in paris on a map »

Search tools

3 Yelp
Find the best cafes
in Paris with Yelp

)

. 5 Place de |'Opéra

Paris, France
+33 1 40 07 36 36

) B Place Saint-Germain

des Prés
Paris, France
+33 145 48 55 25

. 10 Rue de Buci

Paris, France
+33 1 46 34 84 11

;100 Rue Saint-Martin

Paris, France
+33 1 48 B7 63 96

: 13 Rue de |'Ancienne

Comeédie
Paris, France
+33 1 40 46 79 00

10 of the best cafes in Paris | Travel | The Guardian

www.theguardian.com » Travel » Paris city guide ~

6 May 2011 - Cult food blogger Clotilde Dusoulier selects her pick of Paris's famous

cafe scene.

Paris restaurants and cafés — Time Qut Paris
www.timeout.com/paris/en/restaurants-cafes ~

Paris restaurant guide, including the latest restaurant reviews and features. Discover
the best restaurants and cafes for drinking and dining in Paris with Time Out ...

The 50 best restaurants in Paris - Paris's best cheap eats - Latest restaurant reviews
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Go 8[@ cafes in paris

Web Flights News Shopping Maps More - aarch tools

10 of the best cafes in Paris | Travel | The Guardian
www.theguardian.com : Travel :» Paris city guide

6 May 2011 - Cult food blogger Clotilde Dusoulier selects her pick of Paris's
famous cafe scene .

Alternatives

w pagesjaunes.fr 3 viamichelin fr 2 Yelp

Visit Pans's most =earch for highly Find the best Paris
popular cafes here rated cafes in Pans cafes with Yelp

cafes near Paris, France @ Use precise location

s s
Rue de Betev™

. 'Parc de
Belleville

[te Saint-Lows  Arsenal Map data ©@2014 Gooqgle

Café de la Paix 5 Place de I'Opéra, Paris @
www.cafedelapaix.fr +33 1 40 07 36 36

e b - e R

Related searches

cafes in paris near arc de triomphe
cafes in paris with free wifi

cafes in paris with wifi

cafes in paris near the louvre

cafes in paris france with menu
cafes in paris near eiffel tower
paris cafe photos

best cafe pictures paris
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Q, cafes in paris

| (_I'L.} 315.: Web mages

ﬁy arr
Bth dfll. L 4 | DT_h arr. Belleville

Z2nd ':1rr.
3rd arr 20th arr

Cafe de la Paix @

f' Directions @ Website

Les Deux Magots @

XK KK

L Call (" Directions &) Website

Show more cafes in paris

Alternatives

+ pagesjaunes.fr [ viamichelin.fr 32 Yelp

Visit Paris's most See highest rated Find the best cafes
popular cafes here cafes in Paris In Paris with Yelp
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Google oo - e

Web Images Videos Shopping Mews More - Search tools ﬂ

About 48,600,000 results (0.33 seconds)

frog | Global Product Strategy and Design Firm
www.frogdesign.com/ ~ frog design inc. - See results about
A strategic-creative consultancy that combines research, strategy, technology, and
design to create products and services for Fortune 500 clients.

frog design inc.

: i Company wﬁé’.@‘.‘
Careers - San Francisco - About - Austin Frog is a global innovation firm founded in 1969 by S
industrial designer Hartmut Esslinger in Mutlangen, ... A,

San Francisco | frog

www.frogdesign.com/contact/san-francisco.himl = frog design inc. = Frog
frog's global headquarters is housed in a renovated warehouse in the heart of San Amphibian
Francisco's SoMa neighborhood, an outfielder's throw from baseball's Giant's ... Frogs are a diverse and largely carnivorous group of

short-bodied, tailless amphibians composing the ...

Google Image Search @

Feedback

Report images

Frog - Wikipedia, the free encyclopedia

en.wikipedia.org/wiki/Frog ~ Wikipedia -

Frogs are a diverse and largely camivorous group of short-bodied, tailless amphibians
composing the order Anura (Ancient Greek an-, without + oura, tail).

Amphibian - Toad - Frog (disambiguation) - Triadobatrachus

froqg | Global Product Strateqy and Design Firm

www.frogdesign.com/ ~

A strategic-creative consultancy that combines research, strategy, technology, and
design to create products and services for Fortune 500 clients.

Welcome to Frog Bikes

www_frogbikes.com/ -

Welcome to Frog Bikes. Colourful, high quality, lightweight kids' bikes View the Frog
Bikes range... Welcome to Frog Bikes ...

MNonsuch High School for Girls: Frog MLE
https://www.nonsuch.sutton.sch.uk/ = 33

Log into Frog, our Managed Learning Environment, by entering your username and
password below. For students and staff, this is your usual school network ...




Google  frog g a i

Web Images Videos Shopping MNews More - Search tools I:I

About 13,000,000 results {0.26 seconds)

Ad related to frogs @
Cool Frog Facts - What do frogs eat? Do frogs sleep?

www.savethefrogs.com/
Are frogs poisonous? Find out here.

Cool Frog Facts Frog Art Contest
Save The Frogs Day Frog Poetry Contest

Frog - Wikipedia. the free encyclopedia

en.wikipedia.org/wiki/Frog F
Frogs are a diverse and largely camivorous group of short-bodied, tailless amphibians rOg
composing the order Anura (Ancient Greek an-, without + oura, tail).
Amphibian - Frogs in popular culture - Poison dart frog - Bullfrog Frogs are a diverse and largely camnivorous group of short-bodied,
tailless amphibians composing the order Anura. Wikipedia
|
FROGLAND! AllAboutFrogs.ORG O T
allaboutfrogs.org/
General frog and toad information including species caresheets, pet care information, Rank: Order

and environmental issues. Also fun activities, pictures, and clip art. Higher classification: Lissamphibia

Lower classifications: Archaeobatrachia, Mesobatrachia, Necbatrachia

Frogs: Frog Facts, Myths & More | Exploratorium

www.exploratorium.edu/frogs/
Frogs @ The Exploratorium: An online exhibition exploring the amazing, adaptable frog.

Feedback / More info

See results about

BBC - Science & Nature - Wildfacts - Common frog, grass frog e

; : rogs
www.bbc.co.uk » Science & Nature » Animals Eilm
The common frog can breathe through its skin. This enables it to hibernate for several

Frogs is a 1972 horror film directed by George McCowan.
The film falls into the "eco-horror” category ...

{3
b 9
months beneath piles of mud and decaying leaves underwater. ; t?ﬁ ‘ldi
L

Frogs for kids - Minnesota Pollution Control Agency
www.pca.state.mn.us/kids/frogsforkids.html ;
25+ items — Frogs for Kids on the Web Site for the Minnesota Pollution ..SEDM e

Frogs absorb water through their skin so they don't need to drink.
Frogs can lay as many as 4,000 eggs in frogspawn.

KidZone: Frogs

www.kidzone. ws/lwfrogs/
Activities, facts and photos about frogs. ... Frogs. Frog Activities - Frog Facts - Frog
Photos - HOME - ABOUT US - SEARCH - Preschool - Kindergarten - Grade One ... 34



(-0 SIE gun control ,Q,“ 2

Web MNews Images Videos Books More - Search tools o 4

About 565,000,000 results (0.17 seconds)

Google News Search @

Eﬂﬁﬁnﬁ Federal judge upholds Conn. gun control law

=~ FMEPPE, USA TODAY - 6 hours ago
PE0EnE HARTFORD, Conn. (AP) — A federal judge upheld Connecticut's
SEMA™I]  gun control law on Thursday, saying the sweeping measure is

= - constitutional ...
Huffington Post

Blaz joins gun-control group Mike founded
New York Daily News - 18 hours ago

Duncan Calls for Gun Control Measures
ABC News - 13 hours ago

Gun Control - Just Facts
www.justfacts.com/guncontrol.asp -

Learm more about guns and gun control through studies, statistics, and published
facts.

Gun control - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Gun_control ~ Wikipedia ~

The term "gun control" means any law, policy, practice, or proposal designed to define,
restrict, or limit the possession, production or modification, importation, ...

Obama Pledges Gun Control 'With Or Without Congress' In 2014 ...
www.huffingtonpost.com/...fobama-gun-control-s... * The Huffington Post ~
2 days ago - The White House also identified 23 executive actions last year when
Obama unveiled his gun control push in response to the Newtown ...

You recently searched for obama.

Gun Control: Pictures, Videos, Breaking News - Huffington Post
www.huffingtonpost.com/news/gun-control/ = The Huffington Post ~

Big News on Gun Centrol. Includes blogs, news, and community conversations about
Gun Control.

Obama Promises To Enact Gun Control Laws "With Or Without ...
ww.infﬂwars.mmmbama-prnmisas-tﬂ-anact-gun-cnntml-l... * Alex Jones -

2 days ago - #0bama says gun control is coming *with or without Congress.” More
proof that the #2A means nothing to him. pic.twitter.com/aTOM4oXukY .
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Carrier = 12:27 PM

www.google.com/#g=kittens

kittens - Google Search

+¥You Search Images More =

GO ( glﬁ' Kittens

Kitten - Wikipedia, the free encyclopedia

en.wikipedia.org/wiki/Kitten

A kitten or kitty is a juvenile domesticated cat. A feline litter usually consists of two to five
kittens. To survive, kittens need the care of their mother for the first ...

Report images

More images for kittens

Noisy klttens waiting for dinner! - YouTube
7 www.youtube.com/watch?v=eiHXASgRTcA
Oct 4, 2008 - Uploaded by smshdchrb
'ﬁ‘:'-},--"'f 4 B Disclaimer - 7 week old fostered kittens waiting on their dinner being
] prepared. They had been ...

kittens inspired by kittens - YouTube
' www.youtube.co 'ﬂ.-"w:*;t-: h?v=FtX8n Ewnl_; KU

e 2p 1, 2008 - Uploz oYy Dia
*r. o |»1:32 The Official Far;ebar::k Page https ffwww facebook.com/pages/Kittens-

Inspired-by -Kittens ...




Google  frogs

Web Flights News Shopping Maps More ~ Search tools

Related searches

Frog

Amphibian
british frogs
Frogs are a diverse and largely

carnivorous group of short-bodied, g frogs life cycle
tailless amphibians composing the N
order Anura. wikipedia ; frogs for sale

Scientific name: Anura frogs habitat

Lifespan: 10 - 12 y (Common toad, , ' L S kg Fous
.": i:.';'l_l:!:l:.j:l | ) .. . :_.

Rank: Order . B B0y Fadicy pocket frogs
Length: 5.5 cm (Golden poison frog, —r— e what do frogs eat

Adult), more
types of frogs

Frogs (1972 Film)
Frogs is a 1972 horror film directed by George McCowan. The
film falls into the “eco-horror” category since it tells ...




Go glc david cameron

Web Maps Shopping News Images More - Search tools

David Cameron - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/David_Cameron

David William Donald Cameron ("keem(a)ran/; born 9 October 1966) is the Prime Minister of
the United Kingdom, First Lord of the Treasury, Minister for the Civil ...

Gordon Brown - Samantha Cameron - Nick Clegg - Witney

. Tory immigration rebels deal blow to David Cameron's authority
The Guardian - 4 hours ago

|

«= David Cameron suffered a blow to his authority on Thursday when Downing Street was
1 . forced to rely on the Labour party and the Liberal ...

David Cameron backs down in face of Tory rebellion over
human rights of foreign criminals
Telegraph.co.uk - 14 hours ago

David Cameron beats Tory Immigration Bill rebellion — with the
help of the Opposition

The Independent - 8 hours ago

More news for david cameron

David Cameron | Politics | The Guardian

www.theguardian.com » News » Politics

Latest political news, features and comment on the Conservative leader David Cameron from
the Guardian, the world's leading liberal voice.

David Cameron (David_Cameron) on Twitter
https:/ftwitter.com/David_Cameron

The latest from David Cameron (2David_Cameron). Prime Minister and Leader of the
@Conservatives. UK.

UK Prime Minister (Numberi0gov) on Twitter
https://twitter.com/Numberi10gov

The latest from UK Prime Minister (@MNumber10gov). The official twitter channel for Prime
Minister David Cameron's office, based at 10 Downing Street. Twitter ...

David Cameron

www.davidcameron.com/

5 days ago - David Cameron has been left to look impotent on the ... started off as
Cameron's ill judgement of the 'war weariness' of the very MP's who he

David Cameron, Prime Minister - Telegraph
www.telegraph.co.uk : News » Politics
David Cameron is the Prime Minister and leader of the Conservative Party.




GO ,3[:,: kittens

Web mages

Kitten - Wikipedia, the free encyclopedia
en.wikipedia.org/wiki/Kitten

A kitten or kitty 1s a juvenile domesticated cat. A feline
litter usually consists of two to five kittens. To survive,
kittens need ...

Etymology - Birth and development - Health

More images for kittens

Noisy kittens waiting for dinner! - YouTube
m ';.-'i:'LJ[UF-]i'." com/walc...

Oct 4, 2008




Q, frogs C &

GL_} 81(_’ Web Images Videos HNews More

Frog

Scientific name:
Lifespan: Common toad

Rank:

Frogs (1972 Film)

Frog - Wikipedia, the free encyclopedia

en.wikipedia.org/wiki/Frog
- 1 . Il o | =




Gox -glf_‘ obama

Web mages Videos

Obama plans immigration push

= = after fiscal crisis ends
m Reuters - 5 hours ago

Texas Lt. Gov. for Calls for Obama
Impeachment
TIME - 16 hours ago

Signs Indicate That Obama's Debt Ceiling
Gamble May Be Paying Off
New York Times - 11 hours aqgo

More news for obama

Barack Obama
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Go glE gas grill A “ L

Web Images Maps Shopping Mare ~ Search tools ﬂ

About 44 000,000 results (0.18 seconds)

Sponsored Ads @

Googl Gas Grills at Lowe's®
The Google Shopping results link is inserted to show www.lowes.com/ ~

Lsoogi
more results from Google's Shopping results. For
shopping results from other relevant providers, click on
the links for "Alternatives” or see Google's other

*hw N 12,867 reviews for lowes.com
Find Great Values On Top Brands
At Lowe's® Official Site Now!

search results. Google may be compensated by the
listed providers. Prices do not include shipping costs.
Gp-gril  Additional shipping costs may apply. Prices shown )

Nisbets Gas Grills

. ’ Shopzilla ukGrll =
E; include VAT and applicable fees. .
Elrﬂ ;: P 'dE:I!ISs E:Slapsm:is 47 10,305 seller reviews
www.Ambie... Garden Gift.. Outback ..  FOMEI50.00 from £129.00 from £180.00 Huga Rangs of Cooking Machines

At Low Prices. Don't Miss Out!

Weber.com - Weber® Grills - Gas
www.weber.com/grills/category/gas ~

Gas Grills. Grill Shopping Tools. 0 Grill Comparison Grill Finder. Spirit® ... 4 or 6
stainless steel bumers » Backlit LED tank scale » Grill Out® handle lights.

Natural Gas Grills - Home Depot

www.homedepot.com » Qutdoors » Grills & Grill Accessories » Gas Grills ~
Matural Gas Grills - Gas Grills - Grills & Grill Accessories - Outdoors at The Home
Depot.

Weber Gas Grill : Grills & Accessories - Walmart.com
www.walmart.com » ... » Grills & Outdoor Cooking » Grills & Accessories -
Shop Weber Gas Grill : Grills & Accessories at Walmart.com - and save.

Amazon.co.uk: Gas - Barbecues: Garden & QOutdoors
www.amazon.co.uk » Garden & Qutdoors » Barbecues ~

Results 1 - 24 of 575 - FoxHunter Garden Qutdoor Portable BEQ Gas Grill Stainless
Steel 4 Bumer Barbecue Barbeque + 1 Side Bumer With Thermometer New.

Amazon.com: Natural Gas Grills: Patio, Lawn & Garden
www.amazon.com/b?node=508240 -

23 Results - Online shopping for Natural Gas Grills from a great selection at Patio,
Lawn & Garden Store.

TS o ™ o PN b | oo s s o oo ——

Gas Grill BEQ at Amazon
www.amazon.co.uk/garden_and_outdoor ~
*4 43 219 reviews for amazon.co.uk
Save on Gas Grill BBQ.

Free UK Delivery on Eligible Orders

Outdoor Gas Grills
www.abahearthandhome.com/ ~
Huge Selection of Outdoor Barbecue
Grills. Browse Online or Call Now.

Gas BBQ Grills
www.flamingbarbecues.co.uk/BBQs ~
* A Hd 422 seller reviews

0800 169 6016

Superb Range of Quality Gas BBUs.
Low Prices + Free UK Delivery.

See your ad here »



G{]-. ;SIE cafes in paris \ “
Web Images Maps Shopping More - Search tools
About 17,100,000 results (0.23 seconds)
: g ” el
Alternatives &=\ L N At b
. N . % e % 9tharr T 8
o pagesjaunes.fr [ viamichelin.fr % Yelp N e e e Ot
\fisit Paris's most Search for highly Find the best cafes . 1z ';5' L E oW,
popular cafes here rated Paris cafes in Paris with Yelp L™, Lo g5} o . z
S YRy Nt ?
- ] . ]
cafes near Paris % ; i T
5 - - .72" 5 _::l."-'ll "

Café de la Paix (A) 5 Place de I'Opéra
www.cafedelapaix.fr \ Paris, France
3.9 %K & - 621 Google reviews +33 1 40 07 36 36

Les Deux Magots ‘B B Place Saint-Germair

www.lesdeuxmagots.fr '\ des Prés
Paris, France

3.8 %% &% 610 Google reviews
+33 145 48 55 25

Café de Paris (¢) 10 Rue de Buci
plus.google.com ( Paris, France
3.8 % k& - 25 Google reviews +33 146 34 B4 11

Café Beaubourg ‘p) 100 Rue Saint-Martin
www.beaumarly.com '\ Paris, France

3.6 %k d ¥ - 163 Google reviews +33 1 48 87 63 96
Le Procope ‘E: 13 Rue de 'Ancienne
Www.procope.com Vv Comeédie

3.8 %k - 764 Google reviews Paris, France

+33 140 46 79 00
See results for cafes in paris on a map »

10 of the best cafes in Paris | Travel | The Guardian
www.theguardian.com » Travel » Paris city guide ~

6 May 2011 - Cult food blogger Clotilde Dusoulier selects her pick of Paris's famous
cafe scene.

Paris restaurants and cafés — Time Out Paris
www.timeout.com/paris/en/restaurants-cafes ~

Paris restaurant guide, including the latest restaurant reviews and features. Discover
the best restaurants and cafes for drinking and dining in Paris with Time Out ...

The 50 best restaurants in Paris - Paris's best cheap eats - Latest restaurant reviews

This link and the links below are inserted to show
more results from Google's own specialized local
search pages and other relevant information. For
local results from other relevant provider, click on the
links to “Other Sites” or see Google's other search
results”

6th arr. 1 ey

= [ ]s3} - tL"I arr'
Map for cafes in paris
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Google + IS :

Web Images Videos Shopping MNews More - Search tools I:I

About 48,600,000 results (0.33 seconds)

Frog Trade
www.frogtrade.com/ - See results about
Frog provide education technology for schools and academies that improves teaching

. : . frog design inc.
and learmning and creates a personal learmning experience for every ...

Company T~
Frog is a global innovation firm founded in 1969 by :'?-":'?.% i:
Froq - Wikipedia. the free encyclopedia industrial designer Hartmut Esslinger in Mutlangen, ... =
en.wikipedia.org/wiki/Frog -
Frogs are a diverse and largely camivorous group of short-bodied, tailless amphibians Frog
composing the order Anura (Ancient Greek an-, without + oura, tail). Amphibian
Amphibian - Toad - Frog (disambiguation) - Triadobatrachus Frogs are a diverse and largely camivorous group of

short-bodied, tailless amphibians composing the ...

Google Image Search %

X

This link is inserted to show more results from
Google's own specialised image search pages .

T T ol

Report images

frog | Global Product Strateqy and Design Firm
www.frogdesign.com/ -

A strategic-creative consultancy that combines research, strategy, technology, and
design to create products and services for Fortune 500 clients.

Welcome to Frog Bikes
www.frogbikes.com/ ~

Welcome to Frog Bikes. Colourful, high quality, lightweight kids' bikes View the Frog
Bikes range... Welcome to Frog Bikes ...

MNonsuch High School for Girls: Frog MLE
https://www.nonsuch.sutton.sch.uk/ -

Log into Frog, our Managed Learming Environment, by entering your username and
password below. For students and staff, this is your usual school network ...

Screaming Frog SEQO Spider Tool & Crawler Software | Screaming ...
www.screamingfrog.co.uk/seo-spider/ -

The Screaming Frog SEQO Spider is a small desktop program (PC or Mac) which crawls
websites' links, images, CSS, script and apps from an SEO perspective.
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Google

gas grill

Web Images Maps Shopping Mare ~ Search tools

About 44,000,000 results (0.18 seconds)

Weber.com - Weber® Grills - Gas
www.weber.com/grills/category/gas -

Gas Grills. Grill Shopping Tools. 0 Grill Comparison Grill Finder. Spirit® ... 4 or 6
stainless steel burners = Backlit LED tank scale = Grill Out® handle lights.

Gas Grills: Shop at Sears for Your Qutdoor Cooking Gear
www.sears.com/grills-outdoor-cooking-gas-grills/b-1024073 ~

Sears features gas grills with a wide variety of features, including multiple burmers and
searing options. Entertain outdoors year round with gas grills.

Natural Gas Grills - Home Depot
www.homedepot.com/...Grills-Grill...Gas-Grills...Gas-Grills/N-5yc1vZest... -
Matural Gas Grills - Gas Grills - Grills & Grill Accessories - Outdoors at The Home
Depot.

Shop Gas Grills at Lowes.com
www.lowes.com/Grills-Outdoor-Cooking/Grills/Gas-Grills/_/N.../pl -

Products 1 - 877 - Find Gas Grills at Lowes.com. Shop a variety of quality Gas Grills
and Outdoor Living & Recreation that are available for purchase online or in ...

Weber Gas Grill - Walmart.com

www.walmart.com » Patio & Garden » Grills & Outdoor Cooking ~

Shop Weber Gas Grill at Walmart.com - and save. Buy Weber Spirit E-210 2-Burner LP
Gas Grill, Black at a great price.

Amazon.co.uk: Gas - Barbecues: Garden & Outdoors
www.amazon.co.uk » Garden & Cutdoors » Barbecues =

Results 1 - 24 of 658 - FoxHunter Garden Outdoor Portable BBEQ Gas Grill Stainless
Steel 6 Burner Barbecue Barbeque + 1 Side Burner With Thermometer New.

Amazon.com: Natural Gas Grills: Patio, Lawn & Garden
www.amazon.com/b?node=508240 ~

23 Results - Online shopping for Natural Gas Grills from a great selection of Patio,
Lawn & Garden; Weber & more at everyday low prices.

Amazon.com: Grills & Outdoor Cocking: Patio, Lawn & Garden ...
www.amazon.com/Grills-Fryers-Outdoor-Cooking-Living/b?ie... =
Results 1 - 24 of 37492 - Online shopping for Grills & Outdoor Cooking from a great

Y [ T N T TR e i i rmnns e . e R L R

Sponsored (D
Google Shopping results

=

GP-Grill Gas Blacktop 360 QUTBACK Anthony Worrall
Grill - black/ ... Party Hub Gas &7cm... Thompson 2 ...

£141.96 £299.00 £127.99 £250.00
www. Ambient... Garden Gift 5... Outback Direct  Ebay

Alternatives

i

)

GP-Grill Gas Kelkoo Shopzilla Garden XL
Grill - black/ ...  Best stock Great deals Best prices
£152.00 of gas grills on gas qrills on gas grills

www. Ambient... from £129.00 from £129.00 from £180.00

Ads @

Lowe's® Gas Grills
www.lowes.com/ *

*dr#dd 12,867 reviews for lowes.com
Find a Wide Selection of Grills Now
Online at Lowe's® Official Site!

Gas Grills UK
www.flamingbarbecues.co.uk/Gas ~
i 422 seller reviews

0800 169 6016

Fantastic Range of Gas Barbecues.
Order Today - Free UK Delivery. 4
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lllustrative Examples Of Implementation Of
Paragraph 3(c) Third Sentence In
Connection With Paragraph 5(b) Of The
Commitments
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Annex 4

This Annex sets out the functions, duties and obligations of the Monitoring

Trustee pursuant to Sections V1.3and V1.4 of the Commitments (Section A below) and the
duties and obligations of Google pursuant to Section V1.5 of the Commitments (Section B
below).

Section A: Functions, Duties and Obligations of the Monitoring Trustee

1.

The Monitoring Trustee shall:

a)

b)

9)

provide a written report to the Commission every three months or at any other
frequency that the Commission may determine, starting from the date of the
Monitoring Trustee’s appointment by Google, or any other date that the
Commission may determine, on all issues related to Google’s compliance with the
Commitments;

within ten business days notify the Commission in writing when it has reason to
believe that there may have been a failure by Google to comply with the
Commitments, setting forth the relevant details, with the exception of the process
set out in paragraph 9 of the Commitments;

advise the Commission, upon request, in writing on substantiated complaints by
third parties about Google’s compliance with the Commitments;

advise the Commission on the issues outlined in paragraphs 10, 12(e), 13, 15(f)
of Annex 1 to the Commitments which are subject to the Commission’s prior
individual approval;

advise the Commission on the issues outlined in paragraph 21 of Annex 1 to the
Commitments;

advise the Commission on the issues outlined in paragraphs 8, 9, 15 and 23 of the
Commitments; and

provide ad hoc reports pursuant to paragraph 9, last sentence, of the Commitments.

The Commission may at any moment request that the Monitoring Trustee submit a
written report on any issue related to the effective enforcement of the Commitments.

Google shall receive for comments a final non-confidential version of the written
reports that the Monitoring Trustee submits to the Commission in accordance with



paragraphs 1 and 2 above at the same time as such submissions are made to the
Commission.

The Monitoring Trustee shall have access to any compilation of documents, data or any
other information that the Commission has gathered and received or that Google or any
third party is requested or required to submit to the Commission for the purpose of
monitoring Google’s compliance with the Commitments, if deemed necessary by the
Commission.

The Monitoring Trustee shall propose to the Commission within one month of the date
of its appointment by Google a final detailed Work Plan describing how it will monitor
Google’s compliance with the Commitments, which is subject to the Commission’s
prior approval. The Work Plan may be amended pursuant to paragraph 58 of the
Commitments.

Without prejudice to the monitoring of Google’s compliance with paragraphs 13 and 21
of the Commitments, the Monitoring Trustee’s functions shall not include the power to
review or resolve individual complaints relating to the ranking of websites in Google’s
Search Results or the examination of Google’s Web Search algorithms.

Section B: Duties and Obligations of Google

7.

10.

GENERAL DUTIES AND OBLIGATIONS

Google shall provide the Monitoring Trustee with

a) all such cooperation, assistance and information as the Monitoring Trustee may
reasonably require for the performance of its duties and obligations specified in
Section V1.3 of the Commitments and in this Annex; and

b) full, complete and prompt access, after reasonable notice, to any of its books,
records, documents, management or other personnel, facilities, sites and technical
information, to the extent necessary for the Monitoring Trustee to fulfil its duties
and obligations specified in Section V1.3 of the Commitments and in this Annex,
and upon request with copies of any document.

Google shall be available for meetings to provide the Monitoring Trustee with all
information that is reasonably necessary for the performance of the Monitoring
Trustee’s duties and obligations specified in Section V1.3 of the Commitments and in
this Annex.

Google’s duties and obligations pursuant to paragraphs 7 and 8 above are without
prejudice to Google’s discretion to comply with any specific request made by the
Monitoring Trustee in accordance with paragraph 67 of the Commitments.

Any information supplied by Google in whatever form in response to a request made by
the Monitoring Trustee pursuant to Section B.I of this Annex or to fulfill its duties and
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11.

obligations under Section B.Il of this Annex shall be complete and accurate and shall
not be misleading.

DATA PROVIDED BY GOOGLE TO THE MONITORING TRUSTEE

1.

Google’s commitments related to Search

Google will provide the Monitoring Trustee and, upon request, the Commission on a
quarterly basis with a report on the implementation of Section | of the Commitments.
Google will provide the first report within one month after the implementation
deadlines set out in Section | of the Commitments and Annex 1 of the Commitments.
Subsequent reports will be provided on a quarterly basis.

Links to Google Specialised Search Results Pages

12.

With regard to Google’s implementation of Sections I.A and I.C of the Commitments,
the reports will include the following information and data:

a)

b)

d)

9)

a list of categories of Google Specialised Results Triggers meeting the conditions
of paragraph 1 of the Commitments;

annotated example screenshots showing desktop and mobile implementations for
the measures that Google applies pursuant to paragraphs 2-5 of the Commitments
for each category of Google Specialised Results Trigger;

a technical explanation of the system that Google has put in place to allow third
parties to identify Google General Search Results Pages to which the exception in
paragraph 24 of the Commitments applies, as well as similar technical explanations
each time this system changes;

a running list of the experiments subject to the exception in paragraph 24 of the
Commitments as well as the number of queries to which each of this experiments
applied during a calendar month and the total number of queries entered into a
Google General Search Input Feature during a calendar month;

a running list of the sites for which Google has received applications for inclusion
in a Vertical Sites Pool created pursuant to Annex 1 of the Commitments,
including the date of such applications and the status of each applicant site;

a running list of the sites for which Google has received applications for exclusion
from a Vertical Sites Pool, including the date of such applications, the status of
each applicant site, and the reason for the rejection of the application if the
application has been rejected;

a running list of the sites that Google has added in a Vertical Search Sites Pool on
its own initiative;



h)

)

k)

P)

a running list of the sites that Google has removed from a Vertical Sites Pool,
including the date of the removal and the reason for the removal;

for each Google Specialised Results Trigger falling under paragraphs 2 and 3 of the
Commitments, the number of queries that triggered the display of that Google
Specialised Results Trigger;

the total number of queries for which Rival Links were displayed alongside each
Google Specialised Results Trigger;

for each site displayed as a Rival Link (i) the identity of the site, and (ii) a count of
the positional rank among sites in a Vertical Sites Pool that are eligible for display
of Rival Links up to the lesser of (a) the total number of sites in the Vertical Site
Pool or (b) ten;

for each auction pursuant to section V of Annex 1 of the Commitments a list of all
bidders along with the amount of their bid,;

information on the calculation of pCTRs as set out at paragraph 21 of Annex 1 of
the Commitments; and

the number of queries in a Google General Search Input Feature that were
performed by EEA Users on each of the Google EEA Search Domains as well as
the total number of queries in a Google General Search Input Feature that were
performed by EEA Users;

a description of any change in the way in which Google offers users located in the
EEA an option to access www.google.com, including annotated examples of such
implementations and a comparison with the options provided on January 1, 2014;
and

upon request of the Monitoring Trustee, all data necessary to determine the
proportion of relevant Google search traffic from users located in the EEA that
reaches www.google.com.

Display and Use of Content

13.

With regard to Google’s implementation of Section 1.B of the Commitments, the
reports will include the following information and data:

a)

b)

c)

a running list of sites that have requested an opt-out pursuant to paragraphs 11-12
of the Commitments;

the date of such requests and the status of each request;

a list of sites, by domain name, that are indexed by Google and that Google has
observed to be using the HTML component at the end of the calendar quarter in
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14.

15.

question, including instances where Google has concluded that use of the
component fails to meet the conditions of paragraph 18 of the Commitments; and

d) a list of sites, by domain name, that are indexed by Google and that Google has
observed to be using the news specific robots exclusion protocol referred to in
paragraph 20 of the Commitments at the close of the prior calendar quarter.

In case Google implements the requirements of paragraphs 2-5 of the Commitments in
a way that differs from the examples set out in Annex 2 of the Commitments, Google
will provide the Monitoring Trustee, within ten US business days from rolling out that
alternative implementation, with a specific report including annotated example
screenshots showing that alternative implementation and substantiating the reasons why
that alternative implementation implements the requirements of paragraph 2-5 of the
Commitments and does so at least to the degree to which these requirements are
implemented in the examples of Annex 2 of the Commitments. For the purposes of this
paragraph, roll out of an alternative implementation means the first time that an
alternative implementation is displayed on a Google General Search Results Page on a
Google EEA Search Domain, save for Google General Search Results Pages displayed
in reply to queries to which the exception of paragraph 24 of the Commitments applies.

2. Google’s Commitments related to AdSense for Search Agreements

Google will provide the Monitoring Trustee and, upon request, the Commission with:

a) copies of its contract terms for Online Partners, as amended to comply with
paragraphs 27 and 28 of the Commitments, within ten US business days after
implementing these Commitments, but no later than one week after the
implementation period foreseen in those paragraphs;

b) copies of its standard template contract terms for Direct Partners, as amended to
comply with paragraphs 27 and 28 of the Commitments, within ten US business
days after implementing these Commitments, but no later than one week after the
implementation period foreseen in those paragraphs;

c) a copy of the standard waiver notice sent to Direct Partners pursuant to paragraph
30 of the Commitments, within ten US business days after implementing these
Commitments, but no later than one week after the expiry of the implementation
period foreseen in the same paragraph;

d) each time Google makes changes to its contract terms for Online Partners or its
standard template contract terms for Direct Partners which are related to the
Commitments, it will provide a copy of the updated terms to the Monitoring
Trustee within one week of each change; and



16.

17.

e) Google will provide the Monitoring Trustee with copies of contract terms with
individual Direct Partners within one month of entering into a new or renegotiated
AFS contract with a given Direct Partner.

3. Google’s commitments related to the AdWords API

Google will provide the Monitoring Trustee and, upon request, the Commission with
copies of the revised AdWords API terms and conditions that are in line with the
principles set out in paragraph 33 of the Commitments within ten US business days
after implementing these Commitments, but no later than one week after the
implementation period foreseen in the same paragraph.

Google will inform the Monitoring Trustee and, upon request, the Commission of any
subsequent changes to its AdWords API terms and conditions that are relevant to these
Commitments within one week of each change.
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Annex 5 - HTML Component

The following data can be marked by the HTML component provided pursuant to
paragraph 18 of the Commitments:

= portions of or all review text

= author of reviews

= date of reviews

= displayed total numbers of reviews
» quantitative review ratings

» street addresses

» fax and telephone numbers

» e-mail and website addresses

» business opening hours and dates
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Annex 6 — Examples of configurations compliant with the single continuous block

requirement
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