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Privacy @ Google Google

« Privacy by design is ingrained in our culture
= Organic and holistic approach to privacy
« Everyone’s responsible — engineers to executives
« Effective privacy is built into our products
« Global design principles: transparency, choice, and security

« Qur information practices are user-centric

» We use Information to provide great products and services for
our users

« Most of our products — including search — can be used without
registration

« We ensure strong restrictions on transfer of personal
information to third parties
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Privacy and advertising

Working to solve the “transparency and choice” problem
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Third Party Ad Serving in a nutshell

User ISP

Cookia
doublaclick.com
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1. Get: www.cnn.com
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== 2. Send: HTML page
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i = | doubleclick com |
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3. Get: doubleclick.com/ad .

= Partner :
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- click

4. Send ad for UID=619
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Today’s Industry Players Google

Retargeting Ad Networks, Exchanges & Portals Audience Extension

(Technology Providers) (Technology Providers)
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\‘ New Entrants — ISP Technology
e PNOMM' frentporch #4"Kindsight

Mote: This slhide only reflects selected vendors and is not intended to be a comprehensive list
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Sample of Industry Publishers involved Co gle
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Sample of industry advertisers involved Coogle
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Google’s entry: interest-based advertising Go gle
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Today’s standard display ad: Google

That's DIRECTV” Service ;
With Over 150 All-Digital Channels L’/ﬁw
STEF BROTHERS OHLY DH 5TARSM

... and the issues we’re trying to solve:
- Who served the ad?
- Who was the ad served for?

- What information is being collected, & how is
it being used?
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Google’s approach to interest-based advertising Google

L]

Transparency in the right place, at the right time

» Prominent notice to consumers - in the ad

L]

Choice that is meaningful

» Ads Preference Manager - granular controls

L]

Respecting choice

« Single cookie opt-out and persistent opt-out plug-in

L]

Transparency beyond privacy policies

« Plain language, videos and user-friendly user interface
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In-Ad Notice and Choice Google

= Search AN NYTI 3
Ehe New Jork Times e imes com

Monday, Febroary 16, 2000 WO I'| d )
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Clicking on the “Feedback — Ads by Google” link Co: gle

Visit the Ads Preferences Manager to learn more and customize which interest-based ads you see

Gol)gle Advertising Progiams

What are fds by Goagle?
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Google Content Network ads — Ads Preferences Manager (3 gle

GO (nge Ads Preferences

Make the ads you sce on the web mere interesting

Mary woboitcs, such oo nows sites ond bloges, partnern with us o snow ads on their stes. To see ads that aro

i ..

more related o vour inteiests, zdit the interest categaories below. which arz based on sites you have recenily o Iy Lge
iai Flnuers by the

visited. _earn more M_T_MW

Your intarests are agsociatad with an advertising cooke that's stoad (nyour browssr If you don't want us te I

sinre your interesls, wou ceEn opl ool nelow — b

- '
CUr ik =
& Ads Proferences exphined b T RA NS PA R E N CY Ads Preferences efiect ads thet Google shows
o offesr wehsiles

Your interests Below you can edit the intereata that Coogle hes asacciated with your adverining cookic

Home
Home > necorston GRANULAR CHOICE

Sporta

Cooking

i sensitive nterest categories with your ads preferences

Opt out Ok ool if you prefer ads nol o be based on e inkeest cabegones above.
» PERSISTENT OPT-OUT
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Adding interests — consumer empowerment & engagement gle

*ou can add interest categories to your ads preferences using the list below.

Animals
© Ars & H it
S Books & Literature
Book Retailers

E-Books

-
i
.

Add

(" Submit changes ) Cancel |
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Google’s Persistent Opt-Out Plug-in Google

G()()gle Advertising Cookie Opt-out Plugin Soecta rgugs - Help

IUging Chrome? Follow thegse instructions to make your opt-out preferance permanant in your brovser.

@ your opt-out preference perma@

With this browser plogm o can permanently opt out of the DoubleClick Download the advertising
cookie, which is an advertising cookie that Google uses. cookie opt-out plugin

Tha plugin lets you keep your opt-out status for this browser even whan

you clear all cookies Requires Firefox 2+
Don't want to opt-out? Alzo available for Internet Explorer

Wisit the Ads Preferences WManager to edit the preferences that are
associated with this cookis.

Using another browser?
Open source Follow our instructions for Chrome and for Safari
The Google Advertising Cookie Opt-Out Plugin is available as open source thet will make your opt-out preference permanznt.
on our project code Site.

More guestions? See the FAQ

L2008 Google - Home - Privacy Paolicy
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Google’s Ad Preferences Manager Features Coogle

« QGives users the ability to:
« Block interest-based advertising completely
« See interests that have been inferred by Google
« Add/remove interests that have been inferred

« Provides educational information:
« What are cookies?
« What does opting-out mean for me?
« How was | labeled as sports enthusiast?
« No sensitive interest categories will be used

« Users can access from:
« “Ads by Google” link landing page
« Privacy Center
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Communicating with our users

Privacy in user-friendly, plain language

Google Propriotary & Confidential
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Beyond the privacy policy: Ads Privacy Center Google

GO[_]gle Privacy Center

Frivmcy Canter Advertising and Privacy
Privacy Chearview Wie senve s=anch test ads vis AdWords on goopls oom, and we abo s=nve contestual and
Privacy Pali placement-tangeted fext and display ad= on ihe Google conbent network [(AdSense]. To proted: 'Gpt aut
rivacy, we Tollow theee prindples when we serve ads:

Privacy FAQ

# Transparancy — We peovids detailsd information about our advertizing polides snd Crpd out of the cookle for the Google
Privacy Blogs practicss oentent netwodk and Doublelidk ad

sRnsi

Terms of Servios & Choice —Wa offar an opi-out for advertizing cookies. A

* Mo personally identifiable infermation — 'We don’t colled or serve ads based on personal
Find an this. sie: infarmation without your permission.

The Soogle Privacy Policy desoibes how we reatl personal infosmation in Soogle’s products and seqvices, induding information provided when
L5INg of Ineracting with cur agvertising services. In addition, the Pilvs 3 T Eis BIY ; o desoioss our

privacy praciioes relsting to our advertising senioes

Advertiging Cookie Opt-out

Ooogle uses cookies to s=nve more relevani ads. Leasmn mone about how Google uses adwestising cookiss.

Armyone may opt out of the DousleClick copkie (for both the Google contend network snd DoubleClick ad senving) at any time by diding the
button sbove In sadition. Google allows thind party advertisers 1o serve ads an the Google content netwost. Using a toal reated by the ketwos
Acvertising Initistive, you can opd out of ssweral third perty sd sereem” snd netwods” cookiss simuliansausly. (Google alkks uses pookies for Google
Anglytics and converion redking Read mors sbout this in ocur FAD balow. |

Advertising Privacy Videos

4dd 4 4

Coogls Privacy: & Look Boogle Privaoy: Third Boogle Privacy: Thisd Coogle Privagy: Third Cochies - Google

=t Cookies Party &d Serving Besics, FParty Ad Serving Basie, Farty Ad Serving Basie, Privacy Tipa
Fait 1 Far 2 Fart 2
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Bevond the privacy policy: Google Privacy Channel Google

Hedio, mwrl 368 7 (001 by Sccount | Helo | Lea Oul | S &

s
L
\ruu T“!}E Widemos= | Cab=gor== | Channels | Community | Upload |

The Google Prwacy Channel

you informed about how we p

The Google Privacy Channe|

Subscribe
googleprivacy
Blyle: —

Joined:; Cetoisar 20, 207
Laxl Login: 4 days oo
Wideon VWwiched: 26

Subscribers: 102 |
Channal %ews: T 52 |

Walcome to Google’s Prvacy Channel, Wiatwe craciad
o ke=p you informed aboud our privacy polides —
hiniw’ e IPeal your persanal iInformatan — and about
R you can protect pour prvacy whils using Google

Courry: Unibed Stlabes

Q #30 - Mos] Subscribed This Waek] - Dirgchors
B, e - | O
| el eRddcs Google Search Prvacy: Plain and Simple
] :
e Share Channel
Ceommghe — From: Cooni

% Wiewe BT
o Bingh ser Commanta. 153
A A aa Frisng

iU A L= 1l Flaylists

Google Search Privacy 2 viaeos
Subscriptians (5] 2 Play All
= P Iri 1he Ar=1 te'o short videa= on privacy, Google alk= about
- - wihat infarmElion we collec nen vou ies our gearnch enging Subseribe
and the :tﬁp: wa've lakan to pratect A In fubura vidaas, wa'll

talk abaul why Google keeps logs, what infarmation we

Share

recard wnan Foure signed imo 3 Google account and sleps
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Beyond the privacy policy: Ads preferences FAQ Google

GO L)g le Ads Preferences

Home Frequently Asked Questions
Heow it works Overview
FAQ

» What are ads preferences and how do they affect which ads | sea?

* How doos Google aulomatically add interests o oy ads preferances?

« wWhat are "cookies” and how doegs Google use them o show inlerest-basad ads?

About interest-based ads

Privacy
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Google
<

Thank you

Questions?
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